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W&T HYPOCHLORINATOR 





how 


WALLACE & TIERNAN 


allds VALUE to your camp 


Your camp is more valuable when campers and their 
families know the water is safe—both the water they drink 
and the water in which they swim. 


Wallace & Tiernan adds this assurance of safe drink- 
ing water when a W&T Hypochlorinator is used for sterili- 
zation. Any water system—pumped or gravity flow—can 
be easily and economically equipped with one of the several 
models of W&T Hypochlorinators. 


For swimming pools, W&T Chlorinators and Hypo- 
chlorinators give continuous protection against bacteria 
causing disease and skin infection. In addition, W&T 
Chemical Feeders can be used to feed alum and soda ash 
to improve the clarity of pool water and prevent eye 
irritation. 

Write to Wallace & Tiernan today for complete infor- 
mation on how to add value to your camp with W&T 
Chlorinators, Hypochlorinators and Chemical Feeders. 


WALLACE & TIERNAN 


COMPANY, INC. 
CHLORINE AND... CHEMICAL CONTROL EQUIPMENT 
NEWARK 1, NEW JERSEY * REPRESENTED IN PRINCIPAL CITIES 
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TAKES LESS TIME .. . LESS EFFORT 
TO PUT IN... . TAKE OUT! —— 
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Pick the dock arrangement you'd like best at your 
camp .. . STANDARD pier combinations can provide 
it. There'll be more, safer water fun for beginner and 
expert at your camp with STANDARD piers and acces- 
sories . . . diving boards, ladders, benches, boat moor- 
ing arms and guard towers! 


your camp waterfront this year 


with STANDARD 
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@ SECTIONAL 
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Styles and estimates furnished without obligation! 


STANDARD SC@ZPIERS 





manufactured by STANDARD STEEL PRODUCTS MFG. COMPANY 


2836 SOUTH 16TH STREET MILWAUKEE 7, WISCONSIN 
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OUR AUTHORS 


.. . in this tissue 





DANIEL S. SCHECHTER, 
author of Senior Citizens at Camp, 
page 15, has combined his profession 
of writing and his interests in camp- 
ing and social welfare in describing 
how one camp expanded its facilities 
to include older members of the com- 
munity. Mr. Schechter was a counselor 
for five summers at Camp Alton, 
Wolfeboro, N.H. A graduate of Brown 
University and the Columbia School 
of Journalism, he is now an English 
instructor at Newark College. 


right, 


CHARLES E. GLENDENING, au- 
thor of How Advertising Builds En- 
rollments, page 23, gives CAMPING 
Macazin_E readers the benefit of his 34 
years of experience in this field. Mr. 
Glendening is director of the Educa- 
tional Department of N. W. Ayer & 
Son, Inc., Philadelphia, and in this 
capacity works closely with camps to 
develop advertising pro- 


successful 
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JULIAN H. SALOMON, leit, worked 
on the preparation of 4 Camp Facili- 
ties Check List, page g, used origin- 
ally in Girl Scout camps. Mr. Salomon 
is a well known authority on camp 
sites and facilities, having designed 
and supervised the building of camps 
in various parts of the country for 
many organizations such as the Scouts, 
Y’s, churches, and others. An ACA 
member for over 30 years, he has 
served as a National Board member 
and Section president. 





grams. He also assists camps and 


schools in solving enrollment problems. 
HUGH M. SEYFARTH, with the 
advertising department of a Chicago 
to the ACA 


Region V convention on developing 


printing firm, spoke 
more effective promotional literature. 
His well-received speech is the basis 
for the article on page 19. 


BARR S. MORRIS, left, is director 
and owner of Camp Timlo at Trout 
Lake, Diamond Point, N.Y. In_ his 
article, beginning on page 13, he tells 
how the camp met and solved drain- 
age and erosion problems. 

Mr. Morris “grew up” at Camp 
Timlo, serving as junior counselor up 
to head counselor through his high 
school and college years. During the 
winter months he makes his home in 
Albany, New York, and is on the 
staff of the Albany Academy. 








AMERICAN 

Approved 
PLAYGROUND 
EQUIPMENT 


Unsurpassed in Design, 
Safety and Performance 





@ It’s the plus factor that makes 
American the most respected name 
in Playground Equipment... Plus 
in design—American leads the field. 
...Plus in performance—Approved 
Equipment stronger, more ruggedly 
built to assure a lifetime of perfect 
repair-free service... Plus in safety — 
for American craftsmen are aware of 
their responsibility for the safety of 
your children. Thus, with American 
you receive far superior design and 
performance and unmatched safety. 


WRITE FOR LITERATURE 


AMERICAN 


PLAYGROUND DEVICE CO. 


ANDERSON, INDIANA U.S.A. 


WORLD’S LARGEST MANUFACTURERS OF FINE 
PLAYGROUND & SWIMMING POOL EQUIPMENT 











START HERE FOR BIGGER ENROLLMENTS IN 1994 





The New York Times 


Annual Education 
Directory 


MONDAY, JANUARY 4, 1994 


Here is an outstanding opportunity to spearhead the year’s advertising 
schedule in a medium established by camps as an effective enrollment- 
maker. 





In last January’s Education Directory, 359 camps and schools were repre- 
sented—the greatest number ever assembled in one directory by any news- 
paper or magazine. 

Reader response was heavy. More than 1,800 Times readers requested 
copies of the directory. Many of the requests were from interested parents 
writing on the letterheads of the country’s top business concerns. 

A strong promotional program is planned to attract extra attention to the 
Education Directory, and make it work for you long after publication. Get 
all the facts now. 


Che New York Cimes 


School and Camp Department 
Times Square, New York 36, N. Y., LAckawanna 4-1000 
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for everyone 
regardless of age or aptitude! 





A wide variety of metal craft projects is 
possible with the easy instructions, and 
simple, inexpensive tools and materials 
which we furnish. This enables you to 
interest and instruct youngsters of a broad 
range of ages and aptitudes. Moreover 
we’ve worked out these crafting supplies 
so that the rankest beginner can achieve 
satisfying results with them . . . yet they do 
not fail to challenge the creative ability 
of the most talented craft worker. 


SAFE-T-ETCH 


a terrific benefit in group work! 


SAFE-T-ETCH, our new non-acid etching 
compound is everywhere proving enor- 
mously popular with craft instructors be- 
cause it removes the old dangers and 
hazards of etching with acid. As for our 
Super-Brite MIRROR-Finish Aluminum, 
and other specially-prepared craft metals 
—they’ve become the standard among 
amateurs and professionals alike. May we 
send you our descriptive literature and 
price list? No obligation—just drop us a 


postcard. 
WHIRLAWAY—<a clever, new, 
easy-to-do craft! Here's one of 


crafts on the market 
today! Even the most 
inexperienced young- 
ster finds it fascinat- 
ing. Look into it. A 
postcard request 
brings you descriptive 
literature and prices. 





“HEADQUARTERS FOR THE NATION'S 
FINEST CRAFT METALS SINCE 1935" 


| METAL GOODS CORPORATION 


CRAFT DIVISION 


METAL GOODS CORPORATION 
618 ROSEDALE AVE. 
ST. LOUIS 12, MO. 





















LETTERS FROM READERS 


“Missed” Issues 

I am a regular reader of Campinc 
Macazin_E, but have not received any 
issues since last June. Will you please 
check your circulation records and 
let me hear from you, as I do not 
wish to miss any copies. 

Name Withheld 


Actually you have not missed any 
issues of the magazine, since Camping 
Magazine is not published during the 
summer months when nearly all of its 
readers are away in camp. The maga- 
zine 1s published monthly, November 
through June, with an extra issue — 
the Annual Reference and Buying 
Guide — in the early spring.—Ed. 


June Issue 
Region VI Girl Scout National Staff 
joins me to congratulate you on the 
recent issues of Campinc MAGAZINE. 
We used them in training courses and 
conferences, and now I’m referring 
many camp directors to the excellent 
program material. 
Miriam D. Bryan 
Director Region V1 
Girl Scouts of the USA 


Congratulations on the June issue 
of Campinc Macazine! From the 
standpoint of offering practical every- 
day help to camp administrators and 
program staff, this is one of the best 
issues of the magazine yet published. 

While obviously you would not 
want to follow this pattern regularly, 
it seems to me that this is an ideal 
set-up for the final issue as we go to 
camp for the summer months. 

T. R. Alexander 
President 
ACA Western Pa. Section 


You certainly gave our _ story 
(“UNICEF Helps Campers to Help 
Others,” Campinc, June, p. 18) an 
excellent display, and I do hope that 


the article will bring concrete results. 
As a matter of fact, I am sure that 
you will be interested to hear that we 
have already received a number of re- 
quests for the Kit. 

Helen Matousek 

Public Information Office 

UNICEF 


We were very pleased to see the Joy 
Camps items contained in the June 
issue. I think people will like the con- 
tents and the way the issue is ar- 
ranged. I was also quite pleased the 
pictures I took came out as well as 
they did. Do you suppose you could 
send us two extra copies to use in 
camp for our bulletin boards? The 
children like to see themselves! 

Barbara Ellen Joy 
Director 


The Joy Camps 


Overseas Mail 
Your very interesting advertisement 

in the June issue of Recreation Maga- 
zine seems likely to be the answer t> 
silent prayers we've been voicing of 
late. Please rush me one copy of your 
1953 Camp REFERENCE AND BUvuyING 
GUIDE. 

Frank B. Duffy 

Recreation Supervisor 

c/o Postmaster, New York City 


Recipes Available 
We would like to make known to 
you the fact that our quantity recipe 
service is available to camp dietitians 
and food managers. These recipes are 
on cards and are for food items that 
would be practical for camp use. We 
have also recently developed a series of 
recipes for inexpensive Jell-O punches 
that we consider particularly good for 
camp and school use. 
Mildren Hearn Mead, Manager 
Consumer Service Dept., 
General Foods, 250 Park Ave., 
New York City 17 
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Likes Format 


In going over a stack of articles |} 
had saved from the past years of 
CaMPING Macazine, I was prompted 
to write and say what a nice arrange- 
ment you have. Most of the articles 
are concluded on one page or two 
consecutive pages and it is handy for 
posting them on camp bulletin boards. 


Helen Heigold 


St. Louts Section 


Brownie’s View 


©’ camp is a wonderful place, 
When it’s raining there’s tents 
to lace. 
The food is so good, 
I'd eat it all if I could, 
O’ camp is a wonderful place. 


O’ camp is a wonderful place, 
Even though we have to put 
our clothes in our suitcase. 
We like to sing a song, 
And go on hikes hard and long. 


©’ camp is a wonderful place. 


—Kay Caughran 


Mrs. R. A. Thornton, Executive Di- 
rector of the Lincoln, Nebraska, Girl 
Scout Camp Catron, sent us the above 
poem by one of her Brownie Scouts— 
age 9Y, years.—Ed. 


Back Copies 
Would it be possible for me to re- 
ceive a copy of the April, 1953 issue 
of CAMPING? 
Raymond Simon 
Instructor, Utica College 


Back copies of Camping Magazine 
are sent, when available, upon request. 


Single copy price is 60¢.—Ed. 


Permission to Reprint 

This is to request your permission 
lor reprinting excerpts from a speech 
by Wes Klusmann, reported in Camp- 
ING, June, 1953, page 46. 

We desire to use this in our MV 
Program Kit, the official program 
journal for youth leaders of our 
hurch. 

Mrs. Phyllis Ball 
MV Program Kit 


Permission to reprint articles is 
usually granted upon request to the 
‘ditors provided authors of articles in 
question are agreeable.—Ed. 
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INDIAN 


DRINKING WATER 


& SUPPLY TANK 


Many uses in every 
camp—for hikes, Ca- 
noe trips, etc. Armco 
zinc grip steel, 5 gal. 
tank. Carries on the 
back. Also may be 
used for soft drinks. 
Push button faucet. 


Send for circular 





Protect your camp property ... guard lives entrusted to your care 
with the famous back-pack extinguishers used by professional fire 
fighters. INDIAN FIRE PUMPS, filled with clear water, stop field, 
forest, cabin, mess hall, tent and other fires before they spread. 
Strong stream or spray as needed. 


“| think every owner of a camp or home where there is a yard 
and some ground with danger of grass, brush or rubbish fires, or 
fires in the house or on the roof should have Indian Fire Pumps on 
hand as cheap insurance against fire and loss of property.” 


Raymond E. Angell, 
(Send for Catalog Now) Pomfret Center, Conn. 


Fire gives no warning! Be prepared. 


D. 5. SMITH & CS Zao 


PACIFIC COAST BRANCHES CANADIAN 
™ AGENTS 
Hercules Equipment & Fred E. Barnett Company MI. & Mine Supply Co. Fleck Brothers- Limited 


mame Ure aclalel-tae bias ty 


Rubber Company, Inc 2005S E. 8th Ave 2700 Fourth Ave. South 
435 Brannan Street Portland, Oregon Seat'le, Washinaton 
San Francisco 7, California \olalacl i's -1 am - We GU GE olalolole| 


Roy G Davis Company Fred E Barnett Company LN Curtis & Sons 
617 East Third Street 600 Spring Street 426 W Third Street South CE. Hickey & Sons, ltd 
Los Angeles, California LG VotsalohssMal aol it Ola Telos Salt Lake City, Utah Hamilton, Canada 








How to use Camping 


Magazine's Annual 


Check 


BEGINNING on this page, we pre- 

sent the second annual Camp 
Checkup Issue. Considerable interest 
was expressed by readers in the issue 
on this theme which appeared last year 
at this time. This has encouraged us 
again to bring together a selection of 
material on the subject. We believe 
that the idea of making an annual 
checkup of camp facilities and operat- 
ing methods is a sound one. If such a 
study is carefully and comprehensively 
made, and followed by such improve- 
ment work as is indicated, it should 
surely yield valuable dividends in bet- 
ter camping in 1954. These dividends 
will accrue alike to the organization 
or individual which sponsors the camp, 
to the director and other personnel 
who operate it, and to the campers 
who attend. 

As has been pointed out, the great 
majority of camping people have no 
time to do a thoroughgoing job of 
checking up while their camps are 
actually in operation. Moreover, in 
many localities rigorous winters pre- 
vent or seriously hamper making an 
appraisal. Similarly, in the spring 
months most camp directors find them- 
selves so engrossed in making plans 
and purchases for the rapidly ap- 
proaching season that there is again no 
opportunity to do the job. We there- 
fore believe that right now is the very 


8 





best time to make the surveys which 
are preliminary to improvement. 


Develop Work Plan 


After the surveys are made, one 
should immediately develop an order- 
ly plan for making such changes and 
improvements as are desirable. Some 
will no doubt come under the heading 
of “Do Immediately” in order to pro- 
tect the plant. Others will fall into the 
category of “Do Inside During Win- 
ter.” Still others can logically be sched- 
uled for attention as soon as spring 
weather makes outside work again 
feasible. 

The important thing is that you will 
know what needs to be done, what 
would be nice to do but is not ab- 
solutely necessary, and what can (or 
perhaps must) be put off for another 
year. 

Some of the articles in this issue are 
in the form of checklists. Others tell 
of experiences which camp directors 
have had in solving problems similar 
to those which may be facing you. 

Some of the articles are strictly in 
the realm of camp facilities and equip- 
ment. Others get into such equally im- 
portant areas as camp promotion, re- 
cruitment, and broadening use of the 
camp property. ) 

All, we believe, are well worth read- 
ing and study. In any one may be the 


up Issue 


By Howard P. Galloway 
Editor, Camping Magazine 


germ of an idea for you. This, when 
developed and adapted to your own 
camp, may make possible improve- 
ments which go far beyond the actual 
article which inspired them, and result 
in greatly increasing the values your 
camp has to offer its clientele. 


No Shoddiness Wanted 


As has been stated before, no matter 
how much a director may wish to 
provide a worthwhile camping ex- 
perience, how high quality a staff he 
may have, or how great may be his 
or their ability in programming plan- 
ning, all must inevitably do a second- 
best job if they have to contend with 
a poor campsite, inadequate or hazard- 
ous camp facilities and equipment, and 
slipshod operating methods. Moreover, 
as many camping authorities have 
pointed out, there is no real relation- 
ship between simplicity and _ shod- 
diness, between primitiveness and poor 
camping. 

We express our thanks to the sev- 
eral authorities, both in and out of 
camping, who have contributed their 
talents to this issue. We hope you will 
find the material helpful. And we 
shall be grateful if you will let us 
know how you put this material to 
work in your camp, and what kinds 
of “checkup” material you would find 
of help in future issues. 
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CHECK-UP ARTICLE 


A Check List For 





Developed by 
Julian H. Salomon 


and others for the 
Gil Scouts of the US.1 


I. Ownership 


Do you have clear title to the property? 
Are there any easements or rights-of-way through the 
property? 
Are there any unrecorded encroachments or easements 
on the property? ................. 

Have the boundaries been 


eceoeoeeree eee e eres esses eeee 


wneud and marked? 


ee ee 


II. Site 


Are the facilities arranged to serve well their various 
i oridebati sts ts Is the arrangement attractice 
and pleasing to look at? ..............:..:.04 

Are all parts of the site being used to good advantage? 
Are there unused areas which should be developed? 
INS Poa oo ee TOR Ee OE Nevinidestitenechtieaiatenesansianiidy 
Are there unsolved problems of erosion control, foresta- 
tion, clearing, flood and fire control? 
Are all structures and facilities being used to the best 
advantage? Are any of these capable of expansion or 
as winter camping? 


conversion to additional use such 


IIL. Utilities 
Roads 


Are the camp roads passable and in good condition? 
SO, Sort ate Oe Check surface culverts and 
deaiinnae ditches. Note—driveway should be clear of 
weeds and surface crowned so that water will run off 
easily. Ditches should be clear of leaves, rubbish and 
other obstructions. 


Are roads wide enough to permit safe passing or are 


frequent turnouts provided? 2.000.000... acs 
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Camp Facilities 


. Parking Area 


Is it easy to park cars in this area or are there obstruc- 
tions such as trees and boulders? 020000000000 ccceeee. 

Is the size of the area adequate to accommodate cars 
and buses that may be expected on visiting days and on 
the days of campers’ arrival and departure? .................... 


ee ee ee | 


re 


. Gates and Fences 


Is there a main gate at the entrance on the public road 
that can be closed to insure privacy? 
Is there a secondary gate between the parking area 
and the service roads to kitchen, storerooms, etc? 


ee ee ee 


re ee ee 


Is the camp site fenced to define boundaries and to dis- 
courage trespassers? oo... 

Are boundaries posted against hunting and trespassing 
and has the posting been done in accordance with your 
state laws? 


CHLOE SESH ESE EHH EOE HOEHEHEHEHHEHEHHEEHESHESHSHEHEHS SES EHHSHEHEHSHEHEHHHEHESHEHHEHSHEHOEHEH HEHE EE EEES 


. Electric Lines 


Is the electric power, line on the camp site in good 
condition? Check poles and wiring. ........................0:00000 
Are connecting wires large enough to insure ample 
supply of current? 


a a a a a ee a a a 


. Water System 


Is the well, spring, stream or other source of water of 
sufficient capacity to meet all of the camp’s needs? 
Is the capacity of the pump sufficient so that water 
shortages do not occur? ..........ceeeeee. 

Is the capacity of the water storage facility sufficient 
for regular ANG CIMESMEMCY USES ................60.000...scceecsesseeees 








th 
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Is this storage facility, pressure tank, elevated tank or 
reservoir, the best type for your needs? 
Are these storage facilities cleaned at regular intervals? 


Oe ee ee ee 


If there is a . chlorinator, is it in good operating condi- 
tion? 
Is the water distribution system carried to— 

o. te Gales BA! .........:...:.:......... b. the unit wash 

house and latrines? c. the infirmary? 

23 issseeuee. G, the shower house? 
Are pipes of ample size to insure good pressure and a 
plentiful supply to all of the outlets? 
Are there drinking fountains throughout the camp? 


ee 


ee ee 























. Sewage Disposal 


Are the ultimate methods of sewage disposal septic 
tank and tile field, cesspool or Imhoff tank and filter, 
of the type most suitable for your campsite? 


POPP eee eee eee eee eee ee, Cee ee eee eee eee eee eee eee eee eee eee eee eee eee eee ee ee ee ee ee ee 


Were the septic tanks, cesspools and grease pits cleaned 
recently? 
Is this job done at regular intervals? 
so, how often? 


sees eee ee eee eee eee ee eee 
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Are pit privies, chemical vaults or flush toilets in good 
condition and cleaned frequently? 


eee ee ee ef ee ee ee ee 


. Waste Disposal 


Is garbage buried, burned, or hauled away and is the 
method used entirely satisfactory? 
Is ultimate disposal made under strictly sanitary condi- 
tions? 
Are you using the safest method possible for disposing 
of combustible rubbish? 
Are tin cans and other items of incombustible rubbish 
disposed of by safe and sanitary methods? 

If an incinerator is used, is it of adequate capacity and 
is there a plentiful fuel supply? 


re ee ee ee ee ee ee ee 
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IV. Structures 


How many buildings are in the camp? 
(Count each structure under a separate roof as a build- 


ing.) 


ee 


. Foundation 


Are foundations free from cracks or other structural 
defects? 
In buildings with cellars, are they dry or is there evi- 
dence of leakage or excessive condensation? 
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. Sills and Floor Joists 


Are these in good condition? 
Is there evidence of decay or termite damage? 


ee 


How often are camp 


buildings repainted? 


Camp Manito-Wish Photo 


C. Walls and Siding 
i Ee NE a aiassssacsssescsesecienctsrindensssncinses 
2. Is the exterior finish of buildings a paint, stain, or other 
material best suited to your camp’s environment? .......... 
3. FHOW GEOCM 25 FEMALE GONE! ..............0.:cccccecrersesscceseees: 
D. Roofing 
1. Is the type of roofing used asbestos, asphalt, or wood 
shingles, roll roofing, or other—best for your camp’s 
I IIE DIU oiescsiccesvceevsssoncinsxcssnsuvbiantennccnsen: 
2. Is there evidence of leaky roofs or worn out shingles? 
3. Are chimney flashings, valleys, gutters wl downspouts 
IT ONT OR TR RT RC 
4. Are gutters and downspouts free of leaves or other 
IIE? 5-5 niuis no epievaeeenis andonsanvaanseranaeenctassmimaeninn 
E. Windows and Doors 
1. Do windows have wood or metal sash? ................0.0006 
2. Are they painted regularly and kept in good working 
EROS Er eS Se eRe a en aOR TA Co 
3. Is putty around panes of glass in good condition? .......... 
4. Do windows, doors and screens fit well and operate 


easily? 
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Floors 


Are the floors in good condition? 


ee ee ee | 


2.Are they regularly sealed, waxed, varnished or oiled? 


G. 


I, 


4 


/ 
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Do you have modern, 


complete kitchen? 
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Screens and Screen Doors 


Are the frames and wire in good condition? 


Are doors equipped with closers or springs and are 


a 


latches in good condition? 


H. Doors 


th 


tS 
. 


> Ww 


Are doors painted or stained? 
Are lock sets and hinges in good condition? 


Do any doors sag or bind? 


eee eee see eee eee eee ee eeeeeseeeeeereeeeeeeeeeeee 
eee eee eer ee eee er eeee 
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Shutters 


If shutters are used for closing buildings in winter, are 
they in good condition? 


Can they be fastened securely? 


eeceeeeeeeeseee eee eeeeeeeeseeeeoseeeeeeeeeeeeeeereeeeeeeeoee 
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. Stairs and Steps 


eee eee eee eee eee ewer eeeeeeee 


Are all stairways in good condition? 
Do exterior stairs of more than four steps have hand 
and guard rails? 


Pe ee ee 
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. Chimneys 


Do all chimneys have fire-clay lining? .......0.0...0.0.00.0.. | 
Are chimneys free of soot accumulations? ...........0.......... 


Are fireplaces equipped with cast-iron dampers? 


Are frequent checks made of fireplaces for loose mortar 
and cracked bricks? 


oeee eee ener 
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. Winter Use 


Are buildings used for winter camping insulated and 
are they equipped with heating stoves as well as fire- 
places? 
In those parts of the country where winter conditions 
are severe, is there an indoor kitchen? 
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ee ee ee oe | 


Is there a source of drinking water for winter use? ........ 


Are winter-use toilet facilities provided? 
Does the camp have or should it have snow removal 


eee eee eee eee ee ee 


equipment? 
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Camp Kitchen 


Does the kitchen have complete and modern equip- 
ment? 
Is the range of institutional type? 
Is the fuel you are using of the most economical and 
eficient type for your camp? 
Is there a cook’s work table? 


ee eee eee eee eee eee ee ee ee | 
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Is counter and kitchen space adequate to accommodate 
all kitchen equipment? 
Is there a restaurant-type pot sink, a vegetable prepara- 
tion sink and a sink where dishwater may be obtained? 


a a 
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Is the hot water storage tank of adequate size? 
Is there a means of producing water at over 170 degrees 
for dish sanitization? 


| tee eee eee eee ee ee ee 


.If dishwashing machines are used, are manufacturer’s 


operating instructions carefully followed? 


eee ee ee ee ee ee ee ee 


.Is the kitchen separated completely from the dining 


space so that kitchen odors, noise and heat may not 
enter the dining room? 


a 


2.1s there a separate serving space and serving counter in 


the kitchen wing so that camper-waiters will not have 
to enter the kitchen proper? 


tte eee eee ee ee 
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15. 


16. 


Is your waterfront 


safe, well-equipped? 


American Red Cross Photo 


Are refrigeration facilities adequate? ..........0..0...cccee. 


Is there a separate refrigerator in the kitchen for the use 
of the cooks and a walk-in box for longer term storage? 


ee en ee ee ee ee ee ee ee eee eee ee eee eee ee eee) 


Does the camp have a frozen food locker? ......... eranees 
Are kitchen and dining rooms light and airy so that 
artificial light does not normally have to be used at any 
I cies chelovstcisirvisacedannus inichavaasanvceisrecatasioncn 


17. Are kitchen waste lines attached to a grease trap? .......... 
N. Sleeping Quarters 


Q. 


Ww 
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Are cabins or tents in good condition? ............0....e. 
Are tent platforms painted or stained and are all floors 
free of cracks, splinters and broken boards? .................. 
Are platforms pitched to drain in winter? ........0.00.0...0.0... 
Are tents or cabins grouped in units well separated from 
I a lectin csacinhc cab Dusan ateseaschd tine eicas tsetse 


Bathing and Laundry 


Does the camp have sufficient hot water shower facili- 
BON as tihen sail dca sat nk ucucncibalesapabersessnrovs miele scemasionaleiasceneris 


Is adequate laundry equipment or outside service pro- 
vided for the staff and campers? .................0.cccccseeeeees 


V. Water Front 


Is the swimming area attractive and free from all haz- 
ards? 


Is there a boathouse or other facility for storing craft 
and waterfront equipment when not in use during the 
TEE ee a a ee iapeeis ciatleicihimsiaiegllieaeisntie 
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6. 


If a swimming pool is used, is it fenced in? 

Are its filters and recirculators in good operating con- 
IP si ania tuseapsadiguabbieiioniusatingtianbcsbnrvseeavadmercnasanebaccous 
If swim area is an articficial lake is there a constant 
flow of fresh water over the dam? ooo......ccccccceeeeceeeeees 
Is the swimming area clearly divided to provide safe 


and adequate space for campers of all abilities? ............ 


VI. Storage 


Does the camp have a storage building and garage? 


a a a a a a 


Are these and other maintenance facilities located in a 
NIE. saiscetscnsasbvs pic cerehcteostenndcsnce acienasdiancewsnteilecwetlaionins 
Is there a dry storage room for equipment subject to 
I Sosa vcensivescsiotanceanrpeyanserecrnisnicnvadeladenserdetens 
Are rat-proof storerooms for tents and mattresses pro- 
SINE shtGusdiiescgrcetinenichbiiacdbentane, , 


Is there a boathouse or storage space for boats, canoes 


and other aquatic equipment when camp is closed? 


ee 
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VII. Maintenance 


Does the camp own a truck, tractor or power saw? ... 
What maintenance tools and supplies are or should b: 
provided for the use of the camp caretaker? ............... 
Where are these stored and who is responsible for keep 


ing them in good condition? ................0...0c00 sbwenens: 
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How We Solved Our Drainage and Erosion Problems 
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By Barr S. Morris, 
Director, Camp Timlo 


N DESCRIBING the action which 
we were compelled to take to ob- 

tain proper drainage and _ prevent 
erosion, it is hoped that part or all of 
the solution will prove helpful to 
camps which may have parallel prob- 
lems. Actually the principles involved 
would be similar in most drainage 
cases, the difference being in the de- 
gree of the problem. 

Our camp, 20 years ago, was cut 
out of thick forest along the lake. The 
main part of the campus. stretches 
trom the lake shores up three quarters 
of a hillside. By and large, because of 
the vast area of thickly wooded space 
on the side and top of the mountain, 
and the fact that the ground had not 
been disturbed, only normal erosion 
was experienced through the years 
with a few exceptions during the worst 
torms. 


Cause of Problem 


However, this condition was radical- 
vy altered by two events, over one of 
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which we had no control. This was a 
devastating hurricane in November, 
1950 which virtually leveled our pine 
groves on the top and side of the 
mountain. If some one had planned to 
create for us drainage and erosion 
problems of major proportions, those 
were exactly the trees to level. The 
hurricane clearly showed us the extent 
to which trees can hold back water 
and prevent much damaging erosion. 

The other event was man made. 
For a number of years we had planned 
to clear, fill in, and seed the half of 
our main campus from the lake shore 
up. For countless’ years this was the 
very area into which the drainage 
streams had emptied and we had a 
natural valley in the lower half: of the 
campus. At its deepest it became a 
gully of. 20 or 25 feet in depth. Imagine 
the amount of earth it took for bull- 
dozers to fill in this area and to level 
it! 

Our efforts were then directed to 
the task of preventing the natural 
drainage from flowing where it had 
for so many years. This, coupled with 
the additional flow of the unchecked 


water, previously held back by the 
hundreds of pine trees, made it neces- 
sary to handle the problem immediate- 
ly—or suffer the loss of the work just 
completed. 


Chief Factors 


Our actions were governed by a 
number of factors and practical con- 
siderations. Chief among these were: 
size of the area affected, and contours 
of the area. 

Size of the area was determined 
from observation during one of our 
worst storms, of roughly the amount 
of water rushing down the hill that 
had to be checked. " 

The contours of the area and thé 
amount of water are the controlling 
agents. Here again, it is a matter of 
degree. Our slope stretches 900 to 
1,000 feet from the top to the lake 
shore and in this space there is a drop 
of 90 to 110 feet. The width of the 
area that contributes water is as large 
as 1,000 feet at the top. When you 
consider that this area previously 
emptied into a gully 20 to 25 feet deep 
and 60 feet wide (sloping) near the 
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Part of the thick pine grove which suffered extensive damage in the hurricane. 
Just below this area, the important drainage ditches begin. It is an approximate 
100 foot drop to the lake level. 


lower middle of our campus, you can 
imagine the amount of water that 
rushed by during a storm. 


Ditch System 


We installed a system of ditches as 
the foundation of our drainage con- 
trol plan. Beginning at the top of the 
hill, two ditches start out in opposite 
directions to run down and across the 
hill diagonally in a giant inverted V 
shape. At various appropriate inter- 
vals, much smaller ditches or mounds 
of earth guide accumulated surface 
water to the closer of the two main 
arteries before it can gain enough 
force to cause serious erosive damage 
to the protected area. 


The main ditches are approximately 
12 feet wide, 24 feet deep on the 


lower side and 1,000 feet long. To 
illustrate the amount of water present 
during a heavy rain, part of the ditch, 
only a short distance from the top of 
the hill, is entirely full, almost over- 
flowing. If I had not seen it, it would 
be hard to believe that a canoe could 
have traveled almost to the lake shore 
in this water. 


The purpose of the ditch system is 
to slow down the water crossing the 
ground and direct it into the main 
artery in the shortest possible time and 
space. We also have auxiliary ditches 
which diagonally cross the campus half 
and three quarters of the way down 
the main campus. These are necessary 
because in a heavy rain the surface 
water alone could do a great deal of 
damage to the freshly filled in area. 


Seeding 


Unfortunately, due to the lack of 
rain at the right time early in the 
summer, we were unable to succeed 
in having our oats and grass seed 
come up enough to do any good either 
for appearance or to hold water back. 
That is one problem which remains 
to be handled and it will be quite an 
undertaking; as the only sensible way 
to prevent erosion from the surface 
water will be to have a sod of some 
sort to hold back or absorb a good 
part of the water. We will have to 
use some top soil with what we have 
and seed the area with a grass seed 
that is best suited to our soil. This 
will be expensive even in a limited 
way but it will be cheaper in the long 
run to do the job right. 


Pictures, left to right, show drainage ditch just before it empties into the lake 
30 feet below, another view of the ditch as it crosses the campus and the camp 


area now protected by the drainage system. 
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By Daniel S. Schechter 


One of the points made in the facili- 
ties check list published in this issue 
is that camps should consider the pos- 
sibility of using their facilities over a 
longer period of time than the usual 
summer two-months. 

This article presents the plan used 
by one camp to achieve this longer 
camp season and, at the same time, 
meet a previously unmet need. It 1s 
our hope that this article may stimu- 
late other camps to consider similar 
needs in their field, and thus perhaps 
find ways to meet these needs and also 
spread their camp overhead over a 


longer period.—Ed. 


‘“.amping Magazine, November, 1953 


AMP SITES previously idle dur- 

ing June and September now 
are becoming playgrounds for Ameri- 
ca’s senior citizens. Men and women 
over 65 are discovering that camping 
is for them too. 

At two children’s camps in upstate 
New York, for example—where boys 
and girls romp happily during July 
and August—during the off-season 
months oldsters are getting a chance 
to shed briefly their loneliness and, in 
companionship with people of their 
own age, “to be somebody” again. 

The Federation of Jewish Philan- 
thropies of New York partially sub- 
sidizes the $35-a-week per camper cost 
for these groups, which represent 
various religious faiths. Campers pay 
what they can afford. Some pay noth- 
ing. 

For many who came to this coun- 
try half a century or more ago and 
began factory work almost immediate- 
ly, the two weeks at Camp Bronx- 
House Emanuel in Copake, N. Y. or 
at Camp Salamon in Soames, N. Y. 
are their first look at nature without 
a skyscraper in the background. “Who 
helps the birds build their nests?” asks 
one old lady, and learns an elementai 
fact of nature’s housekeeping. 


For an elderly person the change 
from a dingy tenement to a cabin in 
the shadows of the Berkshires is not 
easy. And it is even more difficult to 
be assigned to a roommate, asked to 
eat at a table with six others and to 
mix constantly with almost 100 men 
and women! 


On arrival at camp, a camper’s in1- 
tial anxiety is expressed in his attitude 
toward Director Charles Ansell. “At 
first they treat me with respect as the 
wise, experienced father of the place,” 


CHECK-UP ARTICLE 


enior Citizens At Camp 


he says. “Then, as they gain confidence 
and get more used to camp, they treat 
me as their brother. Finally, when they 
are really at home here, they look on 
me as an obliging son. From then on 
it's ‘Get me this, Charley’ or ‘Charley, 
I want you to do something for me.’ ” 

Mr. Ansell works with a staff of 
five counselors, two kitchen helpers, 
a secretary and a nurse in preparing 
a program designed to hold the in- 
terest of the group without overtaxing 
it. 

Re-learning Skills 

In arts and crafts the emphasis is 
not so much on the development of 
new skills as on the redevelopment of 
skills long in disuse. A retired car- 
penter makes a sign for the camp’s 
baseball field. An _ ex-housepainter 
works on stage decorations. Men and 
women together make woolen tassels, 
mortarboards and crepe paper gowns 
they and others will wear during grad- 
uation ceremonies when the two weeks 
are over. More significant than the 
items produced is the stature derived 
from contributing to the group and 
from “belonging.” 

In discussion, older adults are not 
so much searching for new knowledge 
as for an opportunity to air opinions, 
to reminisce and to find agreement 
among listeners. To satisfy these crav- 
ings, open air discussions are held 
under the direction of a skilled lead- 
er. Topics include “The Difference be- 
tween the Older and the Younger 
Generation,” “Woman’s Role in Mod- 
ern Society,” “Hobbies and Occupa- 
tions for an Aging Generation,” and 
“How to be Happy.” 

Participation in group activities is 
stressed. Campers play in a rhythm 
band, engage in croquet or horseshoes 
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Photos by Ike Vern 


and take part in dramatic presenta- 
tions or in other evening entertain- 
ments including a Gay Nineties Night, 
Old World Night, Talent Night, Car- 
nival, Game Night and Story-Telling 
Night. Square dancing, called slowly, 
proves another well received activity. 

For many the lake holds new thrills: 
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boating under supervision, fishing, and 
swimming on warm days. Men and 
women team up in “Operation Carp.” 
The men catch them and the women 
scale and prepare them for cooking 
in such quantities that a harried chef 
must sometimes rush from the kitchen 
and call a halt to the proceedings. 


Mealtime is another group activity. 
Camper waiters bring the food, re- 
move the dishes and sponge off the 
tables. Camp meal planning presents 
problems when older people are camp- 
ers. The bland regimen cannot satisfy 
everyone, and when it doesn’t, the di- 
rector hears about it. “Charley,” says 
one woman, “I know a better way to 
cook this meat.” Another chimes in, 
“Charley, couldn’t there be a little 
more garlic?” 

For those who want it, hot water 
with lemon is served at 7:30 a.m. Hot 
milk comes with breakfast. The day’s 
big dinner meal is at noon. Supper 1s 
at the usual time and a 10 p.m. snack 
includes tea, crackers and jelly. 

Typical Program 

A typical daily program follows: 

Morning: 8:00 to 9:00, breakfast; 
9:00 to 10:00, cleanup of bunks; 10:00 
to 10:30, letter writing with counselors 
available to take dictation, canteen, 
and taking orders for supplies to be 
bought in town; 10:30 to 11:30, dis- 
cussion group, arts and crafts, boating. 

Afternoon: 12:00 to 1:00, dinner; 
1:00 to 2:00, rest period; 2:00 to 5:00, 
boating, swimming, arts and crafts, 
rhythm band, dramatics group, prepa- 
ration for evening program; trips to 
nearby farms, Hyde and the Franklin 
ID. Roosevelt Memorial, to a_ typical 
village and through the Berkshire 
countryside. (Milk and crackers are 
served at 3:00.) 5:00 to 6:00, cleanup 
and preparation for supper. 


Evening: 6:00 to 7:00, supper; 7:00 


‘to 8:30, free time (flower picking, 


short walks and watching of birds and 
sunset); 8:30 to 10:00, evening pro- 
gram. 

The directors of this project do not 
believe that two weeks at camp alters 
drastically the lives of these elders, 
who often return to poverty and lone- 
liness in the city. They view it hope- 
fully, though, as another facility to en- 
rich the lives of the increased aging 
population. 

How do the campers feel about it? 

A letter to the camp director from 
one of them fairly well sums it up: 
“To see a man of 88 raising the flag, 
to hear them sing America, you find 
the fountain of youth. . . . To see in 
the dining room a lady of 75 and a 
man of 78 dancing gracefully and 
many more young in spirit singing, 
etc., makes you think that old age is 
a lovely sunset, and you have no fear 
of its approach. I am very grateful (to 
you) for... giving us faith that we 
are not the forgotten generation.” 
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News from 
Camp Suppliers 


Camp Information Service 
Established, by Magazine 

The American Magazine, 640 5th 
Ave., New York City, has set up a 
new Education Department. An _in- 
formation: service on camps and schools 
has. been established as a part of the 
department. Miss Lyle Bryson, former- 
ly with another nationally known 
magazine’s educational department for 
many years, is the. director of The 
American Magazine's new service. 


Newly Designed Modeling 
Tools Available 

Steel carving and modeling tools for 
clay and plaster are now being manu- 
factured by Craftools, Inc. The heads 
of the tools are made of hardened high 
tempered steel, ground to a double 
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knife edge, and are described as ex- 
cellent for detailed carving and model- 
ing. The knife edge is said to prevent 
“dragging” when the tools are used 
for turning on a potter’s wheel. 

The tools are available individually 
or in sets of eight. They are made in 
6°, 8”, or 10” size. Further informa- 
tion and catalog sheets may be obtain- 
ed from Craftools, Inc., 401 Broad- 
way, New York City 13. 


‘ood Information 
‘rochure Offered 
“America’s Home Favorites” is the 
‘ite of a new brochure, prepared by 
he National Biscuit Co., describing 
‘he complete line of NABISCO prod- 
icts available to institutional trade. 
The booklet gives detailed informa- 
‘ion on all packing methods, cost per 
erving, count per pound and other 
‘ems of interest to anyone buying 
ods. Free copies of “America’s Home 
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PLAN NOW TO IMPROVE 


WASHING FACILITIES 
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For small folks, Bradiey Washfountains can 
be furnished with a shorter pedestal. 


Bradley 5-stall and 3-stall Show- Ei (#3... 
ers supplied as complete unit. Can BE: : eins 
also be furnished without stall Hie. = 

partitions. 


@® Parents are more intent now on looking into camp equipment before 
signing up. Bradley Washfountains and Showers are instantly recognized 
for the sanitary washing facilities they provide, — good protection against 
needless spread of diseases. 

With Washfountains, there are no contaminating contacts, no collection 
of water in the self-flushing big bowl. Each person, boy or girl, whether 
washing singly or in groups up to 10, is served with clean running water 
from the central sprayhead. With foot-control, no water is wasted to over- 
tax your water supply. 


BRADLEY WASHFOUNTAIN CO., 2263 W. Michigan St., Milwaukee 1, Wis. 


BRADIEV 
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Write for 
free Catalog 5204. 





Distributed Through Plumbing Wholesalers. 

















Direct YOUR Camp Advertising 
to these upper-income families 
with over 2,000,000 children 


The American Magazine’s expanding School and Camp Directory 
opens up an entirely new and substantial prospect field:— 
2,600,000 homes, of which more than 85% have 
higher-than-average incomes 
2,166,814 camp and school-age children 
between 6 and 18 


A Camp Information Service for 10,230,000 readers 


e For Information Write: 
merical 


LYLE BRYSON, Director, Camp Department 
MAGAZINE 





640 Fifth Avenue, New York 19, N. Y. 
Telephone: PLaza 9-1000 
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"Solves your water pipe 
problems for good” 


Are you fed up with corroded pipes, costly repairs, hard 


work? Then say goodbye to cold-water 


Yardley Clear Stream 





is a special pipe for 


— COTTAGES — 
CAMPS — RESORTS 


Hard water, part-time use, freez- 
ing and thawing is rough on 
metal pipe. .That’s why every- 
where out-of-doors, the swing 
is to Yardley ClearStream — the 
quality plastic pipe made from 
specially-processed material. 


Advantages include: 

LONG LIFE—won’t rot, rust 
or corrode. Thousands of in- 
stallations in the fifth year of 
trouble-free service. 


MORE WATER — delivers 
25% greater volume than steel 
for the same head loss. 








plumbing troubles. 





LIGHT WEIGHT — 100 feet 
of 1” ClearStream weighs less 
than 20 Ibs.—14 as much as 
steel. 


There’s a type of ClearStream, 
flexible or rigid in all sizes, for 
every cold-water use. Full line 
of fittings that require no thread- 
ing or special tools. 


Make sure that you get Clear- 
Stream—with the branded name 
on every length. Guarantee in- 
cludes 100% virgin material, full 
weight and wall thickness meet- 
ing Approved Standards for the 
industry. 


YARDLEY PLASTICS CO. 







142 Parsons Ave. 
In Canada: Daymond 
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Columbus 15, Ohio 


Co. Ltd., Chatham, Ontario 
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"Longer lengths, fewer fittings, faster lay-up 


save up to 60% labor time. Just uncoil in shal- 
low trench, connect, cover and the job is done. 


II it yourself_ QUICK! 


= - : 4 ef 1 — 7° oe moe 
“ Sia Z -* — = o r + Po. 20 


1 | | a + => afr wh wihed 
had - << 


















] LITTLE 





the 
PRO 


2 LITTLE 
a 
mat} 





3 LITTLE 


the 


CAMPERS 


If you’d like to increase your camp 
enrollment by one or two or a couple of 
dozen A-one campers . 
The Camp Directory of the HERALD TRIBUNE 
Edition of THIS WEEK Magazine brings in 


. . listen to this. 


kind of results you’d like to see. 


OF! Camp Directors have placed more 


advertising in THIS WEEK’s CAMP 
DIRECTORY each succeeding year for 


last FIVE years. For more 


information call or write: CAMP SERVICE 


EW «<p, YORK 


N 
Herald Tribune 
PEnnsylvania 6-4000 
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Favorites” are available, along with 
samples of some of the NABISCO 
products, upon request to National 
Biscuit Co., Advertising Dept., 449 
W. 14th St., New York City 14. 


Water Sports Equipment 
Catalog Offered 

A new, colorful, illustrated catalog 
of water sports equipment is offered 
free by Hussey Manufacturing Co. It 
contains photographs, drawings and 
complete details on the Hussey de- 
mountable piers, floats, diving boards 
and water sports accessories. Camp 
directors may obtain the catalog by 
writing to Hussey Manufacturing Co., 
North Berwick, Me. 


Burgess Store Joins 
Tandy’s Organization 

The Tandy Leather Co., Fort 
Worth, Texas, has purchased the Bur- 
gess Handicrafts Store, said to be the 
largest handicrafts store in the Chica- 
go area. 

The newly purchased store makes 
the 30th in the nationwide chain of 
Tandy stores specializing in leather 
and leathercraft supplies. 

The handicrafts section of the busi- 
ness (all crafts except leather) will be 
operated under the name of American 
Handicrafts Co. American Handicrafts 
Co., now in its 21st year of business, 
merged with Tandy in 1952. 


New Model Vegetable 
Peeler on Market 

Universal Industries recently an- 
nounced the addition of the new Uni- 
vex Deluxe Model D sstainless steel 
vegetable peeler, available in either 
the lightweight portable model or in 
a heavy duty floor model, to the 
equipment manufactured by the firm. 

Outstanding features of the Model 
D are described as: a new bearing as- 
sembly, fully guaranteed for one year; 
a new Tumblelator peeling disc, guar- 
anteed for two years; a new type 4 
horsepower electric motor, with over- 
load protection; and a newly designed, 
long-life automatic timer. 

The portable peeler, which can be 
plugged in anywhere, will peel 20 
pounds of vegetables at once. Up to 60 
pounds of vegetables may be peeled 
at one time in the heavy duty floor 
model. The automatic timer on both 
types controls the operation .and;. pre- 
vents over-peeling. For complete in- 
formation on the peelers and: their 
various accessories, write to Universal! 
Industries, Somerville, Mass. 
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Ways to develop 


CHECK-UP ARTICLE 


Effective Camp Literature 


HAT CAN I do to make my 

camp literature more effective? 
This question comes up each time a 
camp director starts to plan his pro- 
motional material. Many times the 
first and most important contact a di- 
rector has with prospective campers 
and their parents is through booklets, 
folders and letters. The following sug- 
gestions on how to make this contact 
an effective one are based on a talk 
by Hugh M. Seyfarth, R. R. Donnel- 
ley & Sons, Co., at the ACA Region 
V Convention held April 20-May 2. 


Basic Ingredients 


Effective literature is based on four 
ingredients—a good mailing list, a 
good message, arrangements to make 
it easy for prospect to take desired ac- 
tion before he forgets or loses interest 
and effectiveness in use of printing. 


To be effective, camp literature must 
reach the right people. This means 
that a good mailing list must be main- 
tained by each camp director. 


Points to remember in connection 
with mailing lists are: a good mailing 
list contains genuine prospects—peo- 
ple who are really interested in your 
camp; keeping a good list through 
continuous maintenance costs less than 
letting one go bad; and a mailing list 
can be checked once a year or so with 
a return card or by means of some 
inexpensive advance piece that perhaps 
invites the prospect to request litera- 
ture (by means of checking blanks). 


A Good Message 


The message contained in camp 
booklets and folders must be of gen- 
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uine interest to its readers. Camp di- 
rectors should keep in mind that they 
are selling a way of life, character 
building, practical education, the hap- 
piness of children, rather than build- 
ings, equipment, etc. While the direct 
selling is to parents, it is well to re- 
member that their children are going 
to have a say in the matter too and 
make the message equally appealing 
to prospective campers. 

Remember that an appeal to the 
prospect’s emotions is more powerful 
than a listing of logical reasons for 
sending campers to camp or the ma- 
terial benefits that are found in camp. 
Make the message interesting—do not 
rely exclusively on cold facts. Con- 
sider the possible use of narrative 
style. 

When writing the message, keep 
your audience in mind and always 
write to them—keep the “you” point 
of view and accent the interesting, hu- 
man side. 

Many directors have found it help- 
ful to keep a clipping and catch-all 
file for documents, letters, pictures 
throughout the year. When it is time 
to write copy for camp literature, these 
files will provide many worthwhile 
ideas. 

Some camps have found it advan- 
tageous to call on an enthusiastic, pro- 
fessional copy writer for assistance. 
But be sure he is enthusiastic about 
camps and that his enthusiasm is tem- 
pered with good sense. 


Make it easy for the prospect to 
answer your literature before he for- 
gets or loses interest. Include self-ad- 
dressed, postage-paid postcards in the 









POPULAR because 
they're Ideal for any 
out-of-camp meal. 
Lightweight, sturdy, 
Waterproof, 
economical 
and good! 


Each Tripperoo serves 4 hungry 
campers and serves them well with 
tasty, nourishing food. Easy to 
prepare — just add water and cook 

over fire. Saves the trouble of 
repackaging from kitchen stock. Over 
20 menu favorites to select 
from including Egg Pancake, Chili 
Con Carne, Sweet Milk nee 
Spaghetti-Tomato 
Dinner, etc., etc. 
Send for price list 
today! 


Tripperoo Department 


HILKER & BLETSCH 
COMPANY 


614 West Hubbard St. 
Chicago 10, Ill. 


Quality Food Manufacturers Shas 1891 

















Hy 
Tea 


for every type of 


CAMP INSURANCE 


We write all forms of Camp 
Insurance, including 
MEDICAL REIMBURSEMENT. . 
for accidents and illness 


TUITION REFUND COVERAGES ... 
on individual or mass withdrawals 


COMPREHENSIVE LIABILITY 

FIRE PROPERTY DAMAGE 

EXTENDED COVERAGE 

FIRE USE AND OCCUPANCY 

AUTO AND TRUCK LIABILITY 

AUTO AND TRUCK DIRECT DAMAGE 
WORKMEN’S COMPENSATION 
SPECIAL CAMP FLOATER 

@ THEFT INSURANCE 





Special insurance plans developed to 
meet your particular requirements. Write 
or phone for complete information .. . 
no obligation! 


Dept. C. A. 

HIGHAM, NEILSON 
WHITRIDGE & REID, INC. 
400 North Broad St., Philadelphia 30, Pa. 
Boston - Nashville - Chicago - Los Angeles 


Leading the Nation in 
Camp and School Insurance 
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CHECK YOUR 


Christmas List 





Those on your statt (or any other youth leaders you know) will welcome 


membership in ACA. Among the many member benefits is receiving 
CAMPING MAGAZINE each month trom November through June and 
the annual CAMP REFERENCE AND BUYING GUIDE. 


Make your Christmas gilt to your camping triends a year-long source 


of enjoyment and information. Fill in the form below and send to 


AMERICAN CAMPING ASSOCIATION 


343 So. Dearborn Street 


Chicago 4, Illinois 





YES, please enroll the following as members of ACA 
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I ti ce la calc epic daa ARIA Se bic Cheese UR Eilean ing enllieiin 

RIE sincteaas Cenc obsiepearaarsidetiiesichca daca ace aenidameeaak pais Smet aie tekaeneannaNNeEnNns suntan 

FO LO ICT AE TERN OTN OT Re AT Te TD 

I casa oa enh chbunly le sv era taabenionmmbieterda eccrine helene 
EET OR ne TES ON CEE PO EN TEE Te aN TE nT ee EES ae a ER ee a Pn ey ee Te Ler en were 
Winter Address .............. secreiteia lll stieaactslveatnacedi-eenaialuaedepssbeisascaasabeeaxelaiesumaradaan’ i i sar clade sal dundee turnanensindiahemenadadeite | 
I I iii sudo dagiedbitomsnaciineinebipaamiedenlaiintarnintiantcinsinenbieogetiid LE RRR Ee ER Te Ee TE OE a, OO PS RIOT 
Amount enclosed: ............ [ | $3.00 Student [ ] $5.00 Individual Amount enclosed: ............ [ | $3.00 Student | | $5.00 Individual 
(OEM SLE RN ER ANTS Oe he Ee TR OTE RE NS ERE, ALE SISO ae, SeeI ee eo mC Ce TOE eT NDE yr vee NE ny Men eRe Ree eae Oe 
Winter Address .............. Py) TENTS LO ET SR MEN hee RRR See we SS Tk RN REC Se LLL MN EAT Ce TM EER PaaS, AR Tene ee oe Na | 
I hc c ea lses dean inecesanos net ata tines Fa An Se I ins, snniasceamingi tna piahidinshicencanioniadismanldasudieenniens ROR A IE en 
Amount enclosed: ...........- [ | $3.00 Student [] $5.00 Individual Amount enclosed: ............ [ ] $3.00 Student [ ] $5.00 Individual 
Name PO La NO LON Lee Te FE AAS eR RR ee eran AER ELS 9, BOERS, a Neer nS Cy eae PT EN aR ENS. ee ree 
RIE EPI CL ETE ROLE TN COE TIAN OO ENTREES POON Fn NEE eee PET EME OREO ae mee 
TE LON, Se aT RT en OER OM ere Ee a ws hia lin casper snd en ria haloes Rceaaaaueliea 
Amount enclosed: .......... _ [| |] $3.00 Student [| $5.00 Individual | Amount enclosed: ............ [ |] $3.00 Student [-] $5.00 Individu:! 
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mailing and follow up initial mailing 
with further announcements and in- 
formation. 


Effective Printing 


When a good message, selling the 
values of camp life, is prepared, it 
must also be presented effectively. 
This means good printing, good lay- 
out, and good pictures. 

An attractive, well printed booklet 
need not be expensive. This is par- 
ticularly true if one really good book- 
let is put out every three or four years 
and separate yearly enclosures are 
used. 

Finding a good printer is half the 
battle. An enthusiastic and sympa- 
thetic printer will advise you on which 
printing method is the most economi- 
cal and satisfactory, show you cost- 
cutting methods, and help with the 
selection of paper, types, etc. There 
are many types of printing and a little 
shopping around will enable anyone 
to find the process most suited to his 


budget. 
Use of Pictures 


The most important thing to re- 
member when selecting pictures for 
use in camp literature is that a few 
good pictures are much better than 
many mediocre ones. Chose pictures 
that tell the story of your camp and 
give them size and importance. Try 
to use action pictures—people doing 
things naturally. 

Avoid too many group shots. Close- 
ups are always more interesting than 
distant views. Tricky cropping and 
colored half-tones merely reduce the 
effectiveness of full-size black 
and white shots. 


good, 


Layout and Format 


Your printer, if you have selected a 
good one, will be the person to help 
you most when you start the book- 
let's layout. He can recommend type, 
paper, inks, and type of binding. How- 
ever, there are several points to keep 
in mind while planning a layout. Each 
line of type should not be more than 
9 letters of the type used. This in- 
sures easy reading and good appear- 
ance. Keep constant margins, have 
‘acing pages consistent and allow 
plenty of white space. Use color simply 
ind as an accent. Make a complete 
‘ummy layout of the booklet or folder 
and keep the printing style consistent 
hroughout the publication and _ all 





our camp literature. 
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Interested in good enrollment prospects ? 


REDBOOK now has a circulation 
guarantee of 2,000,000 net paid 
copies per month. Present circu- 
lation is in excess of this guar- 


antee. 


Make REDBOOK Camp Directory 


Your Representative for 1954 


REDBOOK 


ETHEL F. BEBB, 





For Information address— 







Director & Editor Camp Dept. 
<x 


230 Park Avenue 
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COLONIAL BEEF 


Readg- Cut Meats 


SAVE TIME - SAVE LABOR - SAVE MONEY 





ORDER THROUGH YOUR 
LOCAL DISTRIBUTOR 
7 





SEND FOR ILLUSTRATED 


OPEN THE BOX PUT OW THE FIRE READY TOSERVE PRICE LIST No. 103 


Colonial Beef Lo, 





401-09 W. FRANKLIN 
PHILA. 23, PA. 





MArket 71-0222 
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ROCHESTER 6, N.Y. COBOURG, ONT., CANADA 














21 











POUR 'EM... dg PEEL ’EM 





& 






Vy 


4 





a 


Ly 





































STAINLESS STEEL 


All You Do Is Pour ’Em In — Set 

The Timer — And That's All. In one 

minute, out they come — all peeled. 

FOUR SUPERIOR POINTS 

@ Stainless steel construction 
throughout 

@ Automatic Timer 

@ Unconditional 2-year guarantee 
of peeling disc 

@ Powerful motor with overload 
protection 


On portable models there is no 
installation — no traps neces- 
sary — just plug in. 
poggeningenlionlt MODEL D 
PORTABLE 








j 
| 
| 
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MODEL C MOBILE STAND MODEL “DF MODEL “F 





Ask Your Dealer 
for Complete Data 
File on Univex 
Peelers 


NIVERSAL 


Standard Model C 


NDUSTRIES 
$107.50 





372 MYSTIC AVENUE, SOMERVILLE 45, MASS. 














presenting 
NATURE NOTEBOOK 
written and illustrated by Robert Candy 





Here are the answers to questions 
about birds, fish, animals, insects, 
trees, and flowers, with instruc- 
tions for many outdoor crafts for 
children of all ages. Profusely 
illustrated. $3.00 


Houghton Mifflin Co. publishers 














Letters 


Camp directors depend a great deal 
upon letters for promotion work. 
These letters may be individually pre- 
pared for each prospect or prepared in 
bulk for mailing to a list of prospects. 
In either case there are a few basic 
things to keep in mind as you write 
the letters. 

Write from your reader’s point of 
view. Deal with the reader’s interests. 
Consider what he wants to know about 
your camp and what he needs to 
know. Put yourself in the reader’s 
place and talk his language. 

Letters are most effective when they 
are written in a conversational style. 
They should be easy to read, bring 
out your points clearly, and be pleas- 
ant reading. Remember the power of 
short words and sentences, cut out 
unnecessary words and avoid “jargon.” 

The physical appearance of your 
letters is just as important as that of 
booklets and folders. After you select 
a good looking stationery, be sure 
your letters are attractively placed, with 
even margins and correct spacing. 
Short paragraphs are usually better 
looking and easier to read. 


Content 


When you are planning what to say 
in a letter, remember to stick to a 
single subject—don’t try to cover your 
entire camp program. If your letter 
is in the nature of a promotion for 
new campers, it is well to recall the 
basic points of a sales letter. 

Content for a letter can be divided 
into five sections. First, get the reader’s 
attention, then create interest, estab-- 
lish a conviction, direct a decision and, 
finally, ask for action. 

Effective camp literature, particular- 
ly letters, depends on each director 
working out the most successful type 
of promotion for his prospects. Gen- 
erally, however, tests show that a 
combination of booklets, folders and 
letters is most effective. In any pro- 
motion, the effectiveness will depend 
upon the quality of the material. A 
brilliant letter writer could produce 
excellent results with only incidental 
illustrations. 


Careful Planning 


Careful planning is perhaps the only 
single key to more effective literature. 
Plan to develop and maintain a good 
mailing list, to write an effective mes- 
sage, and to send your message out in 
the most attractive form possible — 
then you will find your literature get- 
ting more results. 
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Builds Enrollments 





By CuHarces E. GLENDENING 
Educational Department 
N. W. Ayer & Son, Ine. 


CCORDING to government fig- 

ures, tomorrow there will be 
born in America 10,501 babies, and the 
same number on the day after, and so 
on through the year! The population 
of America is increasing at a tremend- 
ous rate and the interest in camping 
is also growing rapidly. 

What are you doing to reach your 
share of children for next year’s camp- 
ing season? That’s a question that 
every camp owner should face with an 
open mind. Merely to continue what 
has been done in the past may not be 
enough to keep your camp at the high 
point it should reach. Perhaps your 
camp is old enough so that your alum- 
ni and friends will actively cooperate 
to keep it filled. Many camp directors, 
however, may not be so fortunate and 
have to continually look for new 
sources of enrollment. One source of 
new enrollments is through advertis- 
ing in camp directories of magazines 
and newspapers. 

Every year camps are finding it pays 
to advertise. Detailed reports of en- 
rollments traceable to keyed advertis- 
ing are available for study. For in- 
stance, 21 camps in 1950 enrolled 386 
campers; in 1951, 30 camps enrolled 
630, and in 1952, 24 camps enrolled 
409. The figures for 1953 have not as 
yet been compiled. It has been a good 
enrollment season, and it is safe to 
predict that the figures will be better 
than those for the three previous 
years. 

Keep in mind that these are first- 
year enrollments, and do not include 
those who returned for a second and 
third year and, in many cases, per- 
uaded friends and relatives to attend 
camp. 

A study of a few individual cases 
1 camps that have advertised con- 
istently may be helpful. One boys’ 

imp with a capacity of 125 and a fee 
$425, reports 70 campers from 


keyed advertising over the last five 
years from a total expenditure of $7,- 
700. 

The director of a girls’ camp in 
New England was curious to trace 
his dollar return on one year’s adver- 
tising expenditure. He spent $842, and 
reported 13 campers who paid $3,274. 
Over a five-year period, these 13 camp- 
ers paid in 10 times the original ad- 
vertising investment. This does not 
include the additional enrollments in- 
fluenced by these campers. Of the 13 
enrolled the first year, seven returned 
for a second year, three for a third 
year, four for the fourth year and two 
for the fifth year. 

Another consistent user of adver- 
tising reports an expenditure of $1,000 
to $1,200 per year with resulting en- 
rollments of from a low of 10 a year 
to a high of 27 in one year. 

What about the camp that cannot 
afford to spend as much as $1,000? 
Can it expect to use advertising profit- 
ably? The answer is yes. One boys’ 
camp with a fee of $450 decided this 


past year to invest the fee of one boy. 


This camp hit the jack pot with 11. 


campers through its advertising. How- 
ever, no one would claim this as the 
usual result from such an effort. This 
director anticipates that eight of these 
1] campers will return next year. 
The director of a boys’ camp with 
a capacity of 40 found it profitable to 
invest $500 in advertising as he was 
able to enroll nine campers. A sister 
camp of like capacity had a return 
from about the same expenditure. 
Many camp directors have interest- 
ing stories of the cumulative results of 
advertising. A camp for boys on Lake 
Michigan had an unusually profitable 
return several years ago, when one boy 
from Dayton, Ohio, asked for a cata- 
log. This youngster enrolled and next 
year brought five friends with him. 
The third year eight Dayton boys en- 
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rolled. Thirteen arrived for the next 
season, and in the fifth year there were 
18 boys from Dayton—45_boy-years 
from one inquiry. Verily, advertising 
helps spread the news of your camp 
to new groups which otherwise would 
know nothing about it. 


The cost of advertising may look 
high to some camp directors. It costs 
$272 to place a seven-line advertise- 
ment in three issues of one magazine 
with a circulation of more than 2,- 
000,000. Seven lines is half an inch, 
and permits the name and address and 
about 31 words about the camp. How- 
ever, when you consider the possible 
return on your investment in direct 
and indirect results, you should not 
overlook this opportunity to open up 
new sources of business. 


The return from advertising is af- 
fected by many factors. These include 
the age of the camp, location, forms 
of promotion, follow-up, and other 
elements. 


Every camp director should realize 
that in advertising he is directing his 
message to a parade, not a conven- 
tion. It is not possible to tell the story 
once and expect to remain told for- 
ever and a day. Remember the 10,501 
babies every day. 


Many years ago a successful mer- 
chant made a wise remark concerning 
advertising. John Wanamaker said: 
“If there is one enterprise on earth 
that the quitter should let alone, it is 
advertising. Advertising does not jerk 
—it pulls. It begins gently at first but 
the pull is steady. It increases day by 
day—year by year—until it exerts an 
irresistible power.” 


Adveritsing pulls enrollments for 
camps. Put it to work for your camp. 


Figures quoted are on file with 
N. W. Ayer & Son, Inc., Philadel- 
phia, Pa. 








Survey Provides 
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Guide for Counselor Policies 


ESPONSIBILITIES = and © privi- 
R leges of counselors may be well 
established in 
when the past season is still vivid, 
would be a good time to go _ over 
them—weeding out any that may not 
work smoothly and adding those 
which would be desirable. 

The following list is based on a sur- 
vey made among New England camps, 
both organizational and private, by 
Frances E. Camp. The responsibilities, 
privileges, and general practices are 
those mentioned most frequently by 
the 153 camps participating in the 
survey. Camp directors can use it for 
comparison and guidance in checking 
camp's counselor 


your camp but now, 


up on their own 


policies. 

General Practices 
1. Counselor-camper ratio of one 
counselor to not more than five 


campers. 
2. Counselors are college students or 
graduates. 
3. Minimum counselor age of 18 or 
19 years. 


4. Minimum salary of counselors, 
other than head of waterfront or 
head counselors, $50 to $99. 

5. Maximum salary of counselors, 
other than head of waterfront or 
head counselors, $200 to $249. 

6. Counselors are provided with a 
written contract. 


“J 


~~ 


10. 


js 


13. 


Counselors are provided with a 
job analysis. 
Counselors are provided with a 


handbook. 


Counselor Responsibilities 


Counselors are responsible for a 
specific cabin group. 

Counselors are present in cabin at 
bedtime. 

Counselors are with campers dur- 
ing rest hour. 

Counselors check general health 
of campers. 
Counselors 
campers. 
Counselors turn in written reports 
on campers. 

Counselors lead or assist in rainy- 
day programs. 

Counselors lead or assist in eve- 
ning programs. 

Counselors are expected to attend 
Sunday services and, in some 
camps, to help plan some of the 


cleanliness i 


check 


services. 

Counselors have patrol duty once 
a week. 

Counselors are expected to be in 
bed or in cabins by 11:30 p.m. or 
before. 

Counselors are expected to help in 
the opening and closing of camp. 
Counselors are required to attend 
a pre-camp training session. 


14. 


NM 


6. 


10. 
I]. 


Pre-camp training sessions average 
three to five days in length. 
Counselors remain in camp one or 
two days after campers leave. 


Counselor Privileges 


Counselors have one day off per 
week, but usually not during the 
first and last week of the season. 
Days off begin between noon and 
2 p.m.; in some camps, after 
breakfast. 

Counselors must be back in camp 
between 11:00 p.m. and 12:30 
a.m.; in some camps, the next day. 
Most camps provide food for coun- 
selors on days off. 

Counselors themselves choose their 
free days. 

Counselors have one to three eve- 
nings off per week. 

Free evenings begin after supper 
and end at bedtime. 

Counselors have two or three free 
hours per day during the week 
and on Sundays. 

Counselors may leave the camp 
grounds on evenings off, but stay 
at camp during free hours. 
Counselors may have visitors. 
Counselors are prcvided with a 
special room or cabin. 

Smoking is permitted only in the 
counselors room and when they 
are not engaged in other activities. 





Coming in February!! 


the LEADERSHIP issue 


OF CAMPING MAGAZINE 


CAMPING MAGAZINE 
705 Park Avenue 


Plainfield, N. J. 


Please send me, at the special rates below, ............. copies 
of the Leadership issue of CamMpinGc MAGAZINE. 


An idea-exchange of benefit to all the camp staff. A seein apamenaanane 
guide to the solution of leadership problems. Suggestions BPP IIE ics sesssnvnennsetesnsin 60c each 
for improving camper-counselor and director-staff rela- DLE COPS oon. eesesssescssvssnee 45c each 
tionships. Copies shipped first week in February. 25-OVET COPIES 00.0... eee 30)¢ each 
Use the coupon (or your letterhead ) tc Ship SP ial neta eunasbcancebd aevkueu readies send nbinpisinidinuieeaiadeereesbivebanes | 
assure every member of your staff a copy of the ERSTE Sc Pe OE, TO. ae i saidsbicseanskinneea ncaa 


LEADERSHIP ISSUE 
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ACA NEWS 





ACA Officers, Committee Chairmen 


Listed for Coming Season 


The American Camping Association is made up of 44 
Sections located throughout the country. A National Board, 
elected by and from the Sections, serves as the governing 
board of the ACA. Officers and members of the present 


“official family” are listed below. 





Officers 
PRESIDENT: Miss Catherine T. Hammett, Box 97, Pleasant- 
ville, N. Y. 
Vice-Presiwents: J. A. Cheley, 601 Steele St., Denver 6, 
Colo. 


Milton Goldberg, 590 N. Vermont, Los Angeles, Calit. 





Hugh Ransom 


Executive Director 


Catherine Hammett 
President 


Standing Committees 


Fietp Services: Mrs. Richard Beckhard, Girl Scouts, 155 
E. 44th St., New York City. | 

Finance: Otto Rosahn, 302 W. 12th St., New York City 14. 

LreapersHipP: Miss Marjorie Leonard, Woman's College, 
Univ. of North Carolina, Greensboro, N. C. 

MemBersHip: Miss Marjorie Cooper, Camp Fire Girls, 203 
N. Wabash, Chicago, IIl. 

ProcRAM: Miss Elizabeth Brown, P. O. Box 871, Nash- 
ville 2, Tenn. , 

Pustications: Hugh Allen, College Camp, Lake Geneva, 
Wisc. 

PuBLic Retations: Lou Handler, 9141 Monica Ave., De- 
troit, Mich. 

XisEARCH: Dr. Norman Miller, Dept. of Phys. Ed., UCLA, 
Los Angeles, Calif. 

LEGISLATION: Armin F. Luehrs, 475 Cedar St., St. Paul 2, 


Minn. 
STANDARDS: Stanley Michaels, 20426 Stratford Rd., Detroit, 

| Mich. 
‘ _ -’ROGRAM Services TO Camps: Mrs. Robert D. Hicks, Bow- 


en Country Club, Waukegan, III. 


Special Committees 


\y Campinc: George McGreggor, YMCA, Seattle, Wash- 
ington. 


"amping Magazine, November, 1953 


TREASURER: Gene Altman, 5921 Pershing Ave., St. Louis, 
Mo. 
SecreTARY: Mrs. Elizabeth Spear, Camp Fire Girls, 16 E. 
48th St., New York City. 
Past Presment: Herbert A. Sweet, Acorn Farm Camps, 
Carmel, Ind. 
Ex OFFICIO 
Executive Director: Hugh W. Ransom, 343 S. Dear- 
born St., Chicago 4, IIl. 
Asst. Executive Director: Gerard A. Harrison, 343 S. 
Dearborn St., Chicago 4, III. 
Epiror oF CamMpinG MaGaziNnE: Howard P. Galloway, 


705 Park Ave., Plainfield, N. J. 








Jack Cheley 


Vice-President 





Milton Goldberg 


Vice-President 


Nomrnatine: T. R. Alexander, 304 Wood St., Pittsburgh 
22, Pa. 

ScHOOL Campinc: Julian W. Smith, Dept. of Public In- 
struction, Lansing, Mich. 

CAMPING FOR THE Hanpicappep: Chairman not yet ap- 
pointed. 

SPIRITUAL Empnasis: Chairman not yet appointed. 

INTERCULTURAL: Chauncey Paxson, Penns Park, Bucks Co., 
Pennsylvania. 

INTERNATIONAL: Elmer F. Ott, 641 N. 4th St., Milwaukee, 
Wisconsin. 

CONSERVATION: Chairman not yet appointed. 

CoLLecE Instructors: Miss Jeanne Bassett, 215 University, 
Oxford, Ohio. 

HEALTH AND SaFety: Chairman not yet appointed. 

Regional Board Members 

Recion I: Bradford Bentley, 4 Sheffield, Winchester, Mass. 

Recion If: Howard Lilienthal, 21 E. 40th St., New York 
City 16. 

ReGIoN III: Reynold Carlson, 1900 Maxwell Lane, Bloom- 
ington, Ind. 

Recion IV: Fritz Orr, 3425 Nancy’s Creek Rd., N.W., 
Atlanta, Ga. 

Recion V: Mrs. William R. Becker, 7373 Pershing Ave., 
St. Louis, Mo. 

Rrecion VI: George Donaldson, Tyler, Texas. 

Recion VII: Paul Hammond, YMCA, Spokane, Wash. 
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<a THIS 1S YOU- ready To taKe © 
_S off for the BIG 1954 ACA 


National Conventon 
in New YorK 
Feb. 3 to 6 



















ready to zip you to the 
Convention, either 


inexpensively Or 

luxuriously, as 

you choose... his is famed Hotel Statler, 
one of the nations finest, 

and headguarters for 


the ACA 1954 
Convention... 
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ACA NEWS 









Gerard Harrison Appointed ACA 


Assistant Executive Director 


Gerard A. Harrison was recently 
named assistant executive director of 
the American Camping Association to 


fill the post vacated by Robert Mc- 





Gerard Harrison 
ACA Assistant Director 


Bride’s resignation. Mr. McBride _ be- 
came Director of the Recreation De- 
partment, San Francisco State College, 
on September 1. 

The responsibilities handled by Mr. 
Harrison in the ACA executive office 
include ACA membership promotion, 
publications, research, and program 
services. He also plans to serve as a 
focal point for the collection and dis- 
semination of information of particular 


interest to private camps. It is hoped 
that this work will parallel the help 
received by agency camps from their 
national organizations. 

Mr. Harrison attended the New 
York State Ranger School, received a 
Bachelor of Science degree in Land- 
scape and Recreational Management 
from New York State College of 
Forestry in 1949 and a Master of 
Science degree in Recreation and 
Camping from Springfield College in 
1951. He has served in camps as a 
general counselor, assistant director, 
nature counselor and director. This 
past summer, he was director of the 


Rutland, Vt., Boy Scout Camp. 
Before coming to ACA, Mr. Harri- 


son was Director of Athletics and 
Recreation at the Putney School, Put- 
ney, Vt. He has also worked as a 
graduate assistant in the Recreation 
and Camping Department at Spring- 
field College, Playground and Recrea- 
tion Director in Holliston, Mass., and 
was responsible for planning and op- 
eration of the Social Recreation In- 
stitute for leaders of private agencies 
in the city of Springfield, Mass. 


Mr. and Mrs. Harrison, who are 
now living in the Chicago area, have 


one child. 





Standards Committee 


Holds Workshop 


The American Camping Association 
Fall Workshop devoted its sessions to 
“Implementation of Camp Standards.” 
Meetings were held on November 4- 
7, as this issue was being printed. Lo- 
cation was the University of Indiana’s 
new Workshop Facility (Bradford 
Woods) Martinsville, Ind. 

The chairmen of the Standards 
Committee of each ACA Section or a 
member of the Section who has been 
working closely with the committee 
was invited to attend the conference. 

Several work groups planned for 
‘he meeting, reviewed the present 
ACA standards and discussed methods 
to help individual Sections in their 
“implementation of the standards” pro- 
grams. 
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Goldberg Teaches 


Camping Course 


Milton L. Goldberg, vice-president 
of the American Camping Associa- 
tion, is teaching an evening course in 
administration of the modern camp 
at the University of California this 
fall. 


The course covers laws and regula- 
tions affecting organized camps, staff 
supervision, financial operations, in- 
surance problems, commissary manage- 
ment, standards, equipment of the 
camp director and other phases of 
camp administration. 


Child Development 
Chart Published 


The “Child Growth and Develop- 
ment Chart” developed by the Cur- 


riculum Committee for Health, Physi- 
cal Education and Safety in the Ele- 
mentary Schools of Washington, D. C. 
has been recently published in ex- 
panded, attractive, and _ inexpensive 
form. 

In a tabular presentation, the chart 
shows the physical growth and charac- 
teristics and the emotional and psy- 
chological needs of children in five age 
groups ranging from under five to 
sixteen. 

The form of the chart lends itself 
to use in training programs for camp 
counselors, nurses, and others whose 
work involves dealing with children. 

Copies of the “Child Growth and 
Development Chart” may be purchas- 
ed from Arthur C. Croft Publications, 
100 Garfield Ave., New London, 
Conn., at 50¢ per chart, subject to 
special educational discounts for quan- 
tity purchases. Minimum order—two 


for $1.00. 


Calendar of 


Coming. Events 


Nov. 9-13—National Hotel Exposition, 
Kingsbridge Armory, New York 
City. 

Nov. 12-14—1953 Annual Convention 
of the National Society for Crip- 
pled Children and Adults, Chicago. 

Dec. 2-4—Mid-Century Conference on 
Resources for the Future, Washing- 
ton, D. C. 

Dec. 10-12—Pennsylvania State Assn. 
for Health, Physical Education and 
Recreation Convention, Penn-Alto 
Hotel, Altoona, Pa. 

Feb. 3-6-—ACA National Convention, 
Hotel Statler, New York City. 

Feb. 19-20—New England Section 
Convention, Statler Hotel, Boston. 


Conservation Group 
Schedules Meeting 
A Mid-Century Conference on Re- 


sources for the Future will be held in 
Washington, D. C. December 2-4, 
1953, according to announcement from 
its sponsors, Resources for the Future, 
Inc., 1925 Connecticut Ave. N.W., 
Washington. Lewis W. Douglas will 
be conference chairman and Norvell 
W. Page conference director. 

In addition to general sessions, the 
meeting will have eight sections run- 
ning concurrently and _ considering 
various aspects of conservation. 
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ACA NEWS 


ACA Headquarters Using 
New Addressing Machine 

This issue of Campinc MaGAzINy 
is the first to be labeled by the new 
addressing machine now in use at the 
American Camping Association head 





BROWNLEE 


Sectional 


LOG CAMP BUILDINGS jj 


Easy to Erect, 
Saving Labor Costs 







Shipped in sections, with 
doors and windows installed; 





easy to erect. White cedar | 1 eee ates ye 

logs, pre-treated. Impervious to moisture. | windproof. Kiln-dried splines. Send for qpuaecess. It 1s anticipated that the ma 

Termite resistant. Factory caulked ... catalog showing a typical lodge. chine will enable your ACA staff to 

UNIVERSAL HOMES & WOOD PRODUCTS, Inc. sititen. iba handle mailings and membership 
Successors to The Brownlee Co. CATALOG processing more eficiently, 

3502 GUARDIAN BLDG. DETROIT 26, MICH. When you receive your next mem 





bership card it will be printed exactly 
as your address appears on this issue. 
Therefore, if you would like your 
card to appear differently in any way, 
please write ACA, 343 South Dear- 
born St., Chicago 4, TIl. 











There’s no substitute for 


Experience 


ALFRED BERMAN & 00. 


110 W. 42nd St., N.Y.C. WI-7-5733 





Girl Scout Catalog 
Now Available 


A Catalog of Girl Scout Publica- 
tions is now available from Girl Scout 
CAMP oe em All Organizations | National Headquarters, 155 E. 44th 

3m MONROE TRUCKS Write for Catalog | Street, New York City 17. 
STACK ONLY 29” HIGH and Discounts ; 
The booklet contains the most up- 
to-date information about the books 


INSURANCE THE “WMonre. COMPANY 
and pamphlets published by the Girl 


Scouts for both Scouts and Leaders. 






Direct Prices To 
Camps, Schools, 
Churches and 


specialists in 














177 CHURCH STREET « « « « COLFAX, IOWA 
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ALAN F. KLEIN 


ASSISTANT PROFESSOR OF SOCIAL WORK Goodall Appointed 


UNIVERSITY OF TORONTO 
By Audubon 


Co-Author of Haagen gar ae ae 
It's Wise to Supervise e iINationa udubon ' ociety re- 
cently announced the appointment of 


Presents his new book William N. Goodall as its Pacific 


— Coast R sentative. Mr. Goodall has 
SOCIETY oast Representative. Mr. Gooda mm 


served as a_ vice-president of 


DEMOCRACY American Camping Association and 


this summer directed the Audubon 


AND THE GROUP Camp of California at Sugar Bowl 


Lodge, Norden, Calif. 





Foreword by Harleigh Trecker 
AN EXTREMELY READABLE AND EXAMPLES FROM CAMPING ARE 
PRACTICAL BOOK USED THROUGHOUT 


A useful and down-to-earth analysis of | The advantages and dangers that every 
democratic methods of working with camp director, committee member, and 





young people in groups. counselor should know. 
Goals and methods are clearly presented — ORDER NOW — 
in this new Canadian book. $4.00 IN THE UNITED STATES 


CANADIAN CAMPING MAGAZINE COMPANY, | 

170 Bloor Street West, | 

Toronto, Canada. | 

I iiss cncarpinenindaiacel copies of “Society—Democracy—and the Group” | 
$4.00 per copy 





FT ee Oe RT ee ee ee TIES See eR ee, a a ee 
ERR ER AR eS Le a ee ee ee a ae ssbbbsieatacunhcadiebictsalhcs cedibae 
J Enclosed is cheque or LJ Please Bill ................ SE ee tS 
money order to cover cost. William N. Goodall, 
PONE EA SR Ce Te ae ee ee ee Cn ee ia Pieitie Rg eT an 
iienbebccibceaaebnsiannenibiaiignaadindaaaaiaidiaielieetants Soxiaeinabanipea existe Representative 
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_ ACA NEWS 


Annotated Catalog of 
Books Now Available 


The 1954 edition of the Annotated 
List of Books for Supplementary Read- 
ing (kindergarten to 9th grade) has 
recently been published by the Chil- 
dren’s Reading Service of New York 
and is offered without charge to any 
camp director who requests it. 

The catalog presents a selected list 
of 1,000 children’s books from more 
than 40 publishers, arranged by topics 
and school grade levels. 

Copies of the catalog may be ob 
tained from Children’s Reading Ser- 
vice, 1078 St. Johns Place, Brooklyn 
13, New York. 





Placement Bureau for 


Medical Students 


The Student American Medical As- 
sociation, publishers of a journal tor 
medical students, is establishing a 
placement bureau which will periodi- 
cally publish a bulletin of job oppor- 
tunities. 

Classified listings in the bulletin 
will be charged at a low rate and 
camp directors looking for personnel 
will be able to contact 17,000 associa- 
tion members. Inquiries should be ad- 
dressed to Medical Student Placement, 
Student A.M.A., 535 N. Dearborn St., 
Chicago 40, Ill. 


Sections Report On 
Curent Activites 


REGION I 


New England Section—Camp Se- 
Sa-Ma-Ca, in Raymond, N. H., was 
host to the Board of Directors of the 
New Englaid Section on September 
10-12. Meeting in sessions each day 
and evening, the Directors planned 
the program for the coming year 
which includes the November 14 meet- 
ing at the Statler Hotel in Boston and 
the annual convention in February 19- 
°0, also at the Statler. 

Uhe New England Section main- 
tains an office at 14 Beacon Street in 
boston which acts as a clearing house 
‘or legislation and rulings affecting 
ll types of camps throughout New 
“ngland, a source of information to 
varents seeking the “right camp” for 
heir children, and a registry for men 





‘nd women wishing to find positions 
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DEPENDABLE QUALITY 


satisfaction. 


WIDE VARIETY 


instruction books. 


PROMPT SHIPMENT 


we receive your order. 





4 € t#860O% COmPant 
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Essential Factors in the 
Success of Your Camp’s 
Leathercratt Programs 


Leathercraft is our only business. We handle only top quality leathers 
and supplies. We cut our own lacings and kits to insure uniform 


Our stock is the largest and most comprehensive in America, every- 
thing from easy-to-assemble kits for beginners, to leathers, tools, and 
supplies for the most advanced leatherworkers. Complete line of 


You are assured of receiving your leathercraft projects and supplies 
when you want them. We make shipments, complete, the same day 


Start Planning Your Leathercraft Projects Now! 


SEND FOR FREE CATALOG 


Our latest illustrated catalog is a storehouse of prac- 
tical and attractive Leathercraft ideas to meet the needs 
of all camps of all types, from young children to adults. 


J. C. LARSON CO. 


820 S.. Tripp Ave. 


Dept. 3217 
Chicago 24, Ill. 

















PLAYGROUND 
EQUIPMENT 


Complete line of playground, 
home, playschool Play Devices. 






4 ASK FOR 

mad special literature: catalog, price list, 
complete specifications and draw- 
ings, booklet 

‘*PLANNING YOUR PLAYGROUND’’ 








THE J. E. BURKE 
PLAYGROUND EQUIPMENT CO. 






Factories a? 


Fond du Lac, Wis. 
Box 986, New Brunswick, N. J. 






ee 





For rates and details on 








| MAGAZINE 
...Undisputed leader in camp field! 





@ Only magazine with 100° families - 
with-children audience! Read by 
1,500,000 conscientious mothers with 
over 3,000,000 youngsters ...all nat- 
ural prospects for camp enrollments. 


Unmatched reader confidence! 
PARENTS’ program of visiting 
camps and reporting first-hand to 
families, builds valuable, responsive 
readership. 


@ Record results for advertisers! 


In 1953, PARENTS’ placed its 
highest number of children in camps. 
More camps advertise in PARENTS’ 
than in any other national magazine 
...-81% of previous year’s advertisers 
renewed space in 1953! 


School and Camp Section 
write to: 

Josephine E. Chrenko 
Director, 

School and Camp Dept. 


Walkwilie 
a © im ; 


PARENTS’ MAGAZINE 
52 Vanderbilt Avenue 
New York 17,.N. Y. 











MAGGIS SEASONING 


Sleight-of-hand with a dash of 
Magzgi’s Seasoning develops food 


Old-world chefs have used this trick 
for vears ... making the subtle 
hidden flavors of soups, stews. 
gravies, vegetables and meat 

spring to life. 





ACA NEWS 








on camp staffs. Supported by mem- 
bers, its chief purpose is to maintain 
the highest possible standards for 
camps in New England and to fur- 
nish information to parents and _pros- 
pective camp personnel. 


REGION II 


Central New York Section’s of- 
ficers and board of directors have vot- 
ed to invite the former Albany Sec- 
tion to afhliate with the Central New 
York group as a sub-section. There are 
approximately. 30 members in the AIl- 
bany Section. The affiliation was made 
possible under the new ACA organi- 
zation plan. 


Eastern Pennsylvania Section 
sponsored an exhibit of artwork and 
other creative work dene in the arts 
and crafts programs at its member 


camps during the 1953 season. The 


exhibit was held at the John Wana- 
maker store in Philadelphia on Sep- 
tember 7-21. Camp directors selected 
five or six of the outstanding products 
of their camp programs and put them 
on exhibit. The Section believes that 
this exhibition was an excellent way 
to start their year around camp pro- 
motion campaign early in the fall. 

The first general meeting of the 
Section was held on October 15. The 
meeting served as a review of the Sec- 
tion’s activities during the summer 
and as a planning session for coming 
meetings. 


New York Section has announced 
its oficers for the coming season. New- 
ly elected officers are: President, Her- 
man Baar, Camp Wenonah; Vice- 
president, Jean Brown, Camp Vega; 
and Treasurer, Ralph Roehm, YMCA. 
Officers who will continue to serve 
are: Vice-president, John Dreason, 
Children’s Aid Society; and Secretary, 


Ellie Travostino, Singing Oaks Day 
Camp. 


The Section held its first fall meet- 
ing on October 21. The program was 
a panel discussion on “Who and 
Where Are the Counselors of the 
Future.” Panel members included Mar- 
vin Rife, Herald Tribune Fresh Air 
Camps, Helen H. Cohen, Camp Wal- 
den, and James J. O’Shea, New York 


State Employment Service. 


REGION V 


Chicago Section started off the fall 
season with an all-day meeting on 
October 10 at the Central YMCA. 
President Mary Farnum welcomed the 
members. The program was devoted 
to a discussion of experiences of the 
summer and covered such subjects as 
staff problems, program highlights 
and day camp problems. | 











flavor to its peak and keeps it there. 






IN HANDY QUART SIZE 
WITH “STEADY FLOW” 
POURING SPOUT 











granulated 


bouillon cubes Msunams 
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world-famous flavor products 


seasoning... 











ROMANO 


, GRANULATED 
\BOUMLLON. CUBES ‘@ 


Maggis... 


works magic 


th 
lavor | 


MAGGIS GRANULATED BOUILLON CUBES 


Cooking magic with Maggi’s Granulated Bouillon 
delights the most discriminating patron. Enrich gravies, 
sauces, vegetables and stews with economical-to-use 
which also makes an excellent 
full-flavored stock or an instant beverage. 


_ | PRODUCTS OF THE NESTLE COMPANY, INC. 





NUMBER 3 OF A SERIES 


make the MAGGI SOUP TEST! 


WHITE PLAINS * NEW YORK 




















Take a plate of your regular soup which is 
ready for serving. Taste it. Then add 3 or 
4 dashes of Maggi’s Seasoning, stirring it 
well. Then taste it again. Note how its nat- 
ural flavor is improved . .. how much richer 
and more appetizing your soup has become. 
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Books You'll Want 


To Know About 


A Department Conducted by Prof. Charles Weckwerth, Director of 
Recreation and Camping, Springfield (Mass.) College 


Tin Things We Like to Make 
AurtHor: Sherman R. Cook. 
PuBLIsHER: Bruce Publishing Co., 400 

N. Broadway, Milwaukee 1, Wisc., 

$2.75. 

Reviewer: Mrs. B. A. Sinn, Camp 

Severance. 

Tin Things We Like To Make is 
an attractively arranged book, dealing 
with a craft that is both creative and 
inexpensive. The author, who is a 
teacher of manual arts, has written 
lucid and interesting step by step di- 
rections for making simple, as well as 
more advanced projects. All of tin 


articles are both useful and good-look- 


ing, and many of which have the ad- 
vantage of being artistic as well. 

There is a section devoted to the use 
and care of materials. Explanations of 
the basic processes involved are clearly 
stated. Descriptions of tools to be used, 
what to buy and how to make some 
of them are advantageously outlined. 
There are many excellent scale draw- 
ings and photographs showing the 
reader what to do, how and when to 
do it. 

Many of the items can be done 
without soldering. However, there is 
a complete description on how to 
solder which is not often found in 
craft books. As an added attraction, 
there are some cartoons and _ verses, 
to supply humor, which will prob- 
ably appeal to boys and girls using 
the book. 

The book has real value for any 
craft library. Some of the items de- 
scribed could easily be developed for 
making in more durable and expensive 
materials. The book is highly recom- 


mended for camp use. 


A Change of Heart 

The Bean Pickers 

Strangers in a Strange Land 

,UTHoR: Lois Lenski. 

PusiisHerR: Dept. of Publication and 
Distribution, National Council of 
Churches, 297 4th Ave., New York 
City 10, 50¢ each. 

Reviewer: Herman Baar, Camp We- 
nonah for Girls. 

Here is good material for any camp 

Whose dramatics program goes beyond 
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the level of purely entertainment. The 
three plays, dealing with the problems 
of migrant children, not only have a 
dramatic story, but they are informa- 
tional and inspirational. They have a 
message—a plea for understanding, 
and that obviously suggests possibilities 
for camp, for understanding can go 
further than the specific situation of 
the people whose problems are pre- 
sented here. 

The reviewer found A Change of 
Heart the best of the group of plays, 
as it seemed the most “natural” and 
also easiest to stage. The others are 
good too, but might require some 
changes for camp presentation. The 
parts in each of the plays are not too 
exacting, and costuming 1s_ simple. 
Where songs are included, the musi 
has been incorporated in the back of 


each book. 


Your Child and His Problems 

AutuHor: Joseph D. Teicher, M.D. 

PusuisHER: Little, Brown & Co., 34 
Beacon St., Boston 6, Mass., $3.75. 

Reviewer: Dr. Rosalind Cassidy, Uni- 
versity of California. 


Your Child and His Problems — A 
Basic Guide for Parents, is written by 
an outstanding authority in the field 
of child guidance. Dr. Teicher was 
formerly consulting psychiatrist— 
Bronxville Schools and psychiatrist in 
charge, Child Guidance Clinic, St. 
Lukes Hospital, New York City. He 
is now Director of the Child Guidance 
Clinic of Los Angeles. 

The book is a practical handbook. 
It is written in very simple style. It is 
designed primarily for parents. Each 
chapter tells about one aspect of bring- 
ing up your child—from birth to ado- 
lescence—eating and feeding, learning 
to keep clean, sleep, family stresses 
and strains, sex and the child, and 
many other problems are discussed. 
The chapters are divided into topics 
and there is a detailed table of con- 
tents and a full index all to facilitate 
ready reference. 

The content and the treatment is 
more adapted to use by parents than 
by camp counselors; however, this vol- 


ume would serve as helpful pre-camp | 















“Laughing Loon” 
DIVING BOARDS 


and 
Water Sports Equipment 


Illustrated above is one of the 
action-tested “Laughing Loon” div- 
ing boards designed especially for 
outdoor use. Meets standard speci- 
fications, is moderately priced and 
built to stand up under the hardest 
usage. 


Other “Laughing Loon” tested and 
guaranteed water sports equip- 
ment includes pool and float lad- 
ders, floats, demountable — steel 
piers, eTc. 


Write for new FREE 
Water Sports Catalog 


HUSSEY MFG. CO., INC. 
539 Railroad Ave., N. Berwick, Me. 


Also mfrs. of Portable Steel Bleachers and 
Grandstands, Flag Poles, Fire Escapes and 
Misc. Iron. 
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WHY Camps are turning to 
Continental — 
* Personalized Local Service 


®* Fast Claim Handling 
* Bed-Rock Stability 


CONTINENTAL CASUALTY COMPANY 


: 
310 S. Michigan Ave. + Chicago, Illinois 
“Coast to Coast —First in Campers Insurance” 
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FREE CATALOG 
ART & CRAFT SUPPLIES 


Dependable Art and Craft 
Supplies and Equipment 
for Camp Use. 


LEATHER POTTERY 
BASKETRY ART BOOKS 
BLOCK PRINTING 


DWINNELL CRAFT SHOP 


Dept. CM 1153 Wheeling, W. Va. 














Camp Site or 
Complete Camp 


Hill Has the Experience to 


Locate You Best in Colorado 

i. Complete set-up on 360 acres of abun- 
dantly watered mountainside land ad- 
joining forest. 2 homes, 6 cabins. 
Completely furnished at $27,000. 
‘Terms. 

2. Partly developed, working ranch of 
2,000 acres in mountain recreation set- 
ting. Could accommodate 30 now. 
Bargain priced, $30,000, terms. 

3. Campsite close to town. 260 acres of 
most beautiful streamland nearby. 2 
lakes, 3 cabins. 916,000. 

HILL REALTY 


Melrose 3-4618 Colorado Springs, Colo. 








“Spice” for all camp occasions... 


THE HANDBOOK of 
SKITS and STUNTS 


by HELEN and 
LARRY 
EISENBERG 


Over 400 easy-to-do, 
indoor and outdoor 
entertainment ideas 
: for every sort of 
-! campers’ get-togeth- 
er. For boys and 
virls ot all ages. 
Tells: how to do a 
stunt night, make 
up skits and stunts, 
perform easy physi- 
cal feats, humorous 
stunts, etc. Few or 
no props needed. 





$2.95 at your bookstore 


ASSOCIATION PRESS 
291 Broadway New York City 7 











Camp Insurance for LESS 


Accidents ............ to $1500 
Sickness ............. to $ 350 
> ae ......t0 $1500 


Accidental Death or 
Dismemberment .... 


Polio 


$2500 





All these benefits for the original low 
cost per child of 506 a week, 
$4.50 a@ season. 


Write or Phone WO-2-0832 
American Progressive Health 
Insurance Company of New York 
92 Liberty St. New York 6, N.Y. 














32 


orientation reading jor counselors if it 
were taken along with other readings 
more focused on the child in the 
camping situation. 


Lift Every Voice 

PuBLisHER: Cooperative Recreation 
Service. Address inquiries to the Ser- 
vice Department, Box 871, Nash- 
ville, Tenn. 

Reviewer: R. Fox Smith, Director, 


Red Raider Camps. 


Lift Every Voice will be a valuable 
addition to the music library of any 
camp. It contains many of the old, 
familiar hymns that can be easily 
adapted to a camp setting. The review- 
er used the song book at a meeting of 
a group at camp and found that the 
selected hymns were easy to teach and 
enjoyable to sing. 


Books Received 


Books listed in this column are those 
received for review but not deemed of 
greatest interest to the greatest num- 
ber of camp directors. Space limita- 
tions, therefore, require us to list 
them as shown.—Ed. 


Complete Summer Home Hand- 
book, Autuor: Robert Scharff, Pus- 
LISHER: Prentice Hall, 70 5th Ave.., 
New York City, $5.00. 


Far Away Place, Avurnuor: Bb. J. 
Murdoch, PusiisHer: Marshall Jones 
Co.. Francestown, N.H., $2.50. 


The Sportsman’s Outdoor 
Guide, Avtuor: Charles B. Roth, 
PuBLISHER: Prentice Hall. 


How to Draw and _ £@0Paint, 
Avutuor: Alexander Z. Kruse, Pus- 
LISHER: Barnes & Noble, 105 5th Ave.. 
New York City 3, $1.00. 


The Sargent Guide to Summer 
Camps, 8th Edition, PusiisHer: Por- 
ter Sargent, 11 Beacon St., Boston, 
Mass., $1.10. 


A Method of Teaching Swim- 
ming to Young Children, Revised 
Edition, 1953, AurHor: Sidney C. Ha- 
zelton, PusiisHer: Prof. S. C. Hazel- 
ton, 7 Dana Rd., Hanover, N.H., 
$1.75 plus 10¢ mailing charge. 


With Science for 
Camp 
New 


Frontiers, Fun 
Camp Fire Girls, PUBLISHER: 
Fire Girls, Inc., 16 East 48th St., 
York City, $1.00. 

















CAMPING 
INSURANCE 


is probably the last 
thing in the world 
about. which little 
Two-Gun-Pete here gives 
a hoot. But the older, 
wiser heads that manage 
camps have to think for 

him and plan for his 

summer protection. 


And, OF COURSE. 
we the PIONEERS 
in Camping  Insur- 
ance, are the ones to 
consult if you want 
the best. 


Write us NOW for information 
VERMONT ACCIDENT INSURANCE CO. 
Rutland, Vermont 
American Camping Assn. 











Member 

















Explorers Tent 


fy POWERS 





Wall and Pup Tents — Covers — Flies 
SEND FOR SPECIAL FOLDER 
2911 Woodland Ave. 


POWERS & CO. Philadelphia, Pa. 














FREE 


Constantly Corrected 


MAILING LISTS 


of Camps, Colleges, Schools, Clubs, Hos- 
pitals, Dude Ranches and many others. 


ALL LISTS ON PLATES 


WE CHARGE ONLY 
FOR ADDRESSING 


100% Accuracy Guaranteed 
Free Catalog on Request 


SPHEDAUURESS 


48-01 42nd St., Long Island City 4, N. Y. 
STillwell 4-5922 














SELL OR BUY 





CHILDREN'S 
CAMPS & SCHOOLS 


Sales — Leases 
Mergers — Partnerships 
The largest and most 


Reputable School and Camp 
Brokers in America 


Consult With Confidence 
and Without Obligation é 

















NATIONAL BUREAU 
OF PRIVATE SCHOOL 


522 Fifth Ave., New York 36, N. Y. a 





MUrray Hill 2-8840 
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MAKE GENUINE LEATHER 





Make the 








CLASSIFIEDS 


SET Seca eee 20¢ per word 


> ee ......... same copy, 15¢ per word 


All classified advertising payable in advance 


Send copy and inquiries to CAMPING MAGAZINE, 705 Park Ave., Plainfield, N. J. 


a Regular Reading Habit 


Minimum cost per insertion .............. $4.00 


Box Service .......... add cost of five words 








POSITION WANTED 


DIRECTOR OR HEAD COUNSELOR 
—mature, experienced. Wife availabie 
as associate or as ‘lirectoress. Write 
Box 122, Camping Magazine. 


COUPLE seek positions as head coun- 
selors or division leaders. Seven years’ 
experience in supervisory camp posts 
and specialized training in group 
work, athletics, programming. Teach- 
ers, One with Doctor’s Degree, other 
Master’s. Write Box 121, Camping 
Magazine. 


CAMP WANTED 


EXPERIENCED CAMP DIRECTOR 
interested in leasing, purchasing or 
partnership of established Wisconsin 
or Michigan boys, giris or coed camp 
for 1954 or 1955. Write all particulars. 
Write Box 120, Camping Magazine. 


FOR SALE OR RENT 


SUMMER CAMP, northern Michigan. 
9 buildings; quarter mile lake front- 
age; equipped; accommodate 40. Wil- 
cox, 812 Oakdale, Jackson, Michigan. 


FOR SALE 


PRIVATE CAMP, northern Michigan. 
40 acres in National Forest; 3 lakes; 
lodge; 16 cabins; completely equipped 
for 125. Less than cost; death of own- 
er reason for sale. L. C. Reimann, 
1725 Landsdowne road, Ann Arbor, 
Mich. 


AMERICAN PLAN RESORT on two 
connecting lakes near Wisconsin 
River. 17 cabins. 10 acres cleared for 
playground. Will consider personal 
connection with present owner jointly 
financing camp. Write Walter deHaas, 
Eagle River, Wisconsin. 


CAMP. Clear Lake, Mich. 700 feet of 
Lakefront. Accommodates 100. Ali 
modern conveniences. Located in State 
Park Area. W. D. Gailey, 925 N.B.C. 
Bldg., Cleveland, Ohio. 


CAMP SITE on a lake and river. Rus- 
tic lodge, cabins. Equipment. Modern. 
190 acres. Forest trails. P. O. Box 192, 
Rhinelander, Wisconsin. 








Let OUR Classifieds Sell for YOU 


Need more staff? 
Looking for a position? 
Announcing an opportunity? 


Selling or buying a camp? 


Announce Your Needs and Wants the Easy Way 











COPIES STILL AVAILABLE AT $2.00 


1953 Annual Camp Reference and Buying Guide 


See.» 
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BELTS» WALLETS e HANDBAGS, ETC. 
FOR FUN OR PROFIT 
Crown has the largest se- 
lection of eateaserest 
accessories at oor] 
lowest money- | 
saving prices. 
Finest leathers,] 
lacings, kits, poyc. 
etc. Genuine 


\‘Craftool’’Stamps. 
Prompt service. 


WRITE _Dept.ACA 


CROWN LEATHERCO. 
22 SPRUCE ST. NEW YORK 38,N. Y. 


by FREE 


CATALOG 
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A 
Cribute 


CO Your 


Camp Caretaker 
















Camp Nebagamon by Joe Kirkish 


































HIS IS a time of year when it is worthwhile for all 

camp directors to pause for a moment and recollect 
on the unique and important services rendered them by 
their camp handyman. Perhaps next to the camp director 
himself, the handyman is in many camps expected to be 
“all things to all men.” 

Think, if you will, of the almost numberless chores the 
handyman is called upon to perform during the Spring 
months, in getting camp ready to open. Recall the busy life 
he leads during the camp operating season, being on call 
practically 24 hours a day to do anything and everything 
for anybody and everybody in the camp family. Notice 
how much you rely on your handyman during these Fall 
months, as the property is checked up and made ship-shape 
for the months ahead. 

And consider, too, the responsibility carried by your 


Within the highly industrialized State of Rhode Island, 
not so far from its miils and factories, lies a second and 
older world of countryside, woodlands, meadows, ponds 
and streams, and attached with deep roots to its culture is 
a race of men, the Yankee handyman, now diminished by 
one, Ralph Eldred, whose days give those pent-up in cities 
pause for reflection. 

Eldred was of that breed for whom Thoreau spoke—the 
sturdy independent man who likes to do things for him- 
self with his own hands and finds an inarticulate creative- 
ness in the product of hammer, saw and chisel: To raise 
his own house, as Eldred did, and to people a 75-acre clear- 
ing with huts and buildings, as Eldred did by himself, at 
Camp Hoffman over a period of 32 years. 

With the individual dignity of being beholden to no 
man goes, with this race, the less harsh affection of com- 
munity with the unmechanical world that lies around. 
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handyman during the Winter. In a great many instances, 
your whole investment, your dreams for the future of your 
camp and its campers, rest squarely on his shoulders. It is 
him to whom you have entrusted keeping the property in 
good shape until you and the campers are ready to use the 
facilities again. 





The Providence Evening Bulletin recently recognized in 
an editorial the uniqueness of the camp handyman’s ser- 
vice, and also the peculiar opportunities which are his for 
a full life close to the realities of earth and sky, sun and 
rain. The editorial spoke particularly of a Rhode Island 
camp handyman. We are reprinting it here because we see 
in it, and believe you will too, a tribute not only to Ralph 
Eldred but to your own handyman and to all camp handy- 
men everywhere. 


Yankee Handyman 


There is the good sight of clean pasture. There is the deep 
knowledge of and instinct for the woodland: the blazed 
path, the clearing of brush, the feel of the way through 
darkened territory where the unlettered would be lost, the 
ancient lore of trees and the love of wood. There is the 
inexpressible satisfaction of waiting on pond or by stream 
for the strike. There is the glory of the clean morning 
dawn and the splendor of the westing sun; there is the 
miracle of the seasons’ changes; there is quiet. 

He was 76 when he died and he was officially known 
as the general superintendent of Camp Hoffman. He was 
the mentor of hundreds of young girls through the culture 
of the country. In his years he had found what he wanted 
in life in the rounds of our forefathers, and the earth- 
delivered city man has a lot to contemplate as he ponders 
upon it. 
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